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PR N 7.40%, Tt 2030 4F 1% — 17 3 B B
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Okamura, 2018). i1, SERTBFsR R, S5AER
BER N B, SRR A I AR A S R T AR RS
(Terry & Macy, 1991). & A 4 ik # (Terry &
Krantz, 1993). #4585 (Elman, 1977)LA W 5] 1A
JE (Leder et al., 2011), U5 177 1 46 71 1 114 %1 A )
%, AR AR Ry 3 IR B 19 B R B (Guéguen,
2015)F113% K (Terry, 1989), ARWFFRET APRSH:
o — O EE A —— AT E . B SRS
Xof il G FIR A X6 P 55 8 A4 552 Wil A4 9F 9% 48518 0T AN — 3K,
A2 R IUMER IR BE, R TOHE R 45 9 A B
B ] {% (Leder et al., 2011; Thornton, 1944), {H
A 2 R PR TS IR B 6 v 5 B A B2 (Graham
& Ritchie, 2019), X SR8 /b SRS LA,
A LA S 1 A s R R A5 o A9 56 T %1
MR ENG, HEH T WA AR 5 X ] {5 B A7 A0 U 5 il
YERBLE, AR FE5c . R, ARGFFEIA R 8
AR5 (vs. ANBEHR B8 ) XA 4R AT A5 B2 J i 7 A i AR AR
SR 2 PR Ry IR 8 0 NN 32 8 T B EE
MZ 2B KT B2 TG 58 T MR AT {5 B 2
Tk, FRATHE—25 50 UE T R PRI v s X 5 BT 78
ONFEIZSRRTTAE R, & BN A kAN A 2 5
THEZHE T BE A BB 208055 . IAh,
AR FEEE T WA ] AE AN NI . — 2
TES KIGHL 2 AN WH 20wl 1 s B RS, 2N
B S IR E R 4L LU0 3 B B
1.1 TEADAFAE A0 %5 B H i

Ze3 18 K s AR fnAt 2 ag 1, AR N —
P BN s E B R T, AR EFEENGE
BN % (Fridlund, 1992; Keltner & Haidt, 1999). #i
n, AR F AR S 26 RAS R, LR E & 2
PR W 22 5, SRR, AR AT AAR G
fiff B2 X SRR R (MR M AF, 2021; H#H 4,
2024; Engell et al., 2007), A AIUE R T AR B 1
RS, I XA T 1 F W = A= 5 e i an, 3R
A 5T A BT D R AE X~ N BE JJ (Todorov et al.,
2005; Wang et al., 2017), ZEF1Jj(Wang et al., 2017)
FF1E(Gorn et al., 2008) A% H Wi B2 o (EASE
B, XEHWIFIER FAE e A, AT
F HAR NP R X AR 4 2215 5 Tt RE % W i
I B an, BAT SR LIS ) CEO fEAL: g S B
BAMEEE, M| A% 28 /) B9 R A (Gorn et
al., 2008). MAh, AMTIEE AN I Bl (vs. BB
O ZS Al 78 T R 5 H R ) R afb, v DL <3753
W2t 2 ks, AR, X nTRE R ok T a8 %

H B9 B K (Wang et al., 2017), X SEH] Wit
FEB Ay i Hovm B2 H shAk, A IR T AR 82 AL 50
ZREAE R LA s (Todorov et al., 2009; Willis
& Todorov, 2006), Ff H X FhHIWr o #2754
ERINECIE . AL LI I RE 5L T A 1Y
T 8 I A 5 BN A — SO A5 4 ) i (5 XU 3%
&, 2014), AATT3E 2 AL R AR N T AT A5 BE A
(25 J 3 — 22 AT R AT o TR, I A (R
FUE A, 201)MEEMGKAR 25, 2016)4F .

A E B R A E AR (S ek, BhEs, 2012), U5
TXHE B AR B9 88 ) M 5T R 0915 L (Cook &
Wall, 1980), YEREIER—FIRIILA, B MEBL
AR P AE . WSS H AT HE B R B (Gorn et al.,
2008; Ohanian, 1990; Priester & Petty, 2003), il %
MR AP 323K HI W7 (Van’t Wout & Sanfey, 2008), Von
Rennenkampff ¢ A (2003)iAH, AAMTHYZMSARAE 43
KW — KRR AEYIOE RN SIRRE, 7 —K2
AR EBUEAMETCER o X T i AR Y PO E I RE,
NATRESSFEAR L A I [] N 2 3 ThD AL AS S, IR et
Sk W vl {5 BE (Willis & Todorov, 2006), LA AF5E %
BH, THFLEFIE (Dotsch & Todorov, 2012; Guido et al.,
2011; Todorov et al., 2008). A% L5 (Brownlow,
1992; Stirrat & Perrett, 2010) . | # £ &
(Scharlemann et al., 2001)% [ #5 H SREFNE I 2 5200
NATAR B FTFRE . e, EanARES . SR
W [ 25 TET 508 1 PR S AR I T 42 1R 1 15 2L L A R AR A
(ansk A& . B RY . HZRAUT )R AR B ) W A
(Santos & Young, 2011), 4 5HR L6 HA AL M: 1 FL
FRAER AT BB, AATE W SR S M H 1T
R CEM 5, 2023), 10024 m AL BRI, #fE1E
H 1 0] {5 BN & K (Oliveira & Garcia-Marques,
2022; Santos & Young, 2011), ¥ TAMETCE I
W R, A0 2 R0 TC 415 0 23 % A] A B2 77 AR 52
W, AF#FIE N, FERNEXWY AR L
(Karl et al., 2013; O’Neal & Lapitsky, 1991), AfT
TN B AE AT T W SR A A THERE A 7 i o BRIt
A, s K BH 8% U] 25 B AIC 7T {5 B (Graham & Ritchie,
2019), PO K BH B 2 8 34 A — &8 43 T B A A
(Oliveira & Garcia-Marques, 2022),

F 1 AGE T A F R I SRR R e A {5
MR SCHTSE o BE T LA b mUEA] LA A 3, A T4k
SRR AE 52 W6 ] A5 BE A BIF5E AT B AR B B
FRAE B, AT ERRF A RN R 55, XA B R EERY
WRCR MR AR D A FEde i, IR,
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R 1 MR RIE B 5T HY Sk [ 5

BH ik R A 2 it A BFGEIT R FEskip
Wg%fmmmw TEG LB Y ] AT A S AATTHERSTE 100 ms P 07 T L T 435 1 15
Todorov etal., 2008 i FL441iE T {35 SR MEHEE. BEE . FEY . RRRRNELE

(A
4 2023 8 FL DL (D S FEBEZ E PR B R, AR B
e N HEAT I AT B df i, 23 SR FHTIBE 4% 2 ST L0
T 15 55 v = 45 10 7 2 13 L (AR 8L 14 T L )12 1 5
T ST, HETTHE S U S AT P
Krumhuber etal.,  shZ AT H AEE RNk EEHE B ERNS S kS B
2007 e AR P
Dotsch & Todorov, i FL4H{iE A | S S TR EFL AT A R RS W £ B T B h T B R
2012 (T EX TN
Santos & Young, THT R T F5EN TTE SIUy TR PR AR (I . SR BB G5 L
201 i SNSRI Sk % . BT | EE SRR B0 )X 2 B o
A7, TR A T - 5 3 AT {35 3 SR E B
MRS MR L T K 5
S XIS B, 3 M — B 2 2 B
Scharlemann et al., M IELERES S SCEY . EESHINAEE
2001 Pt
Oliveira & Garcia- [ #5 i $ AL oMy TR R s A LA AT A
Marques, 2022
wgngwa S 5 AT W R R TFLBEIA N T A
Stirrat & Perrett, ERSSERE L sl AT SCH LA A T MR U, T A 1 B e
2010 Sy, AR EEET.
Brownlow, 1992 WAL Lkl AT Fele SRR RO BEEE A AT
B vs. B
Guido etal,, 2011 HIZfi(f vs. o) Wy 3 75 R AR S BOITRINE ARG AT,
Hellstrom & Tekle, i 5@ (R By, AT Uy HIRBE AR T A N R S A
1994 Bk W) Wsl % R %,
Graham & Ritchie,  WESKMI(IREE A3 . AE 1A SUy ORI SRR TS, (H R 7 A IR A T
2019 vs. KPR U ElP] BEAT SR o MR 2 75 DR 4 5 o i R 5| A
PIRAT B
Leder et al., 2011 TR vs. & B, ATEE. S JOHERRGEE SRR T I, (R SRS )
HEAREE vs. TG sl S, W
HEMR S JiE AT A
Thornton, 1944 WA vs. A BB ST, Wl SR EMRER R A BT WA . Sl W
IR Gk AT A
O'Neal & Lapitsky, %% ¢35 fif Wy S5 7% 8 AEEE Sk — N ASEEEEERT SRR S, 25
1991 BT AT, A ATt o A T B SE AT
=
Karl et al., 2013 FA R fgdy . AU, T Jg AIERS A BULE S IE R BN I R S5 R, &
EHE . R REE AR Sy AU . (AR ORI 5K

iR ) 2 DB TG A IR % B9 A8 IA R B AT {5 (Leder et
al., 2011; Thornton, 1944), {HU A = EH NN EEH
AR B3 X 1T {5 B BTS20 (Graham & Ritchie, 2019),

A UL HR B R A5 BE R R Y 2 S0 A —B b, R
B LA A AT 5 SEUEAG B 1 o2 75 S HR Bl A JEE

SO, EE R AT 2 R TR RS AL A &
RSAFAE R 26T
12 REHMBETMEEALAZTIRERE

1E H ARG, gk 2R AR A, ¥

HAEIR

ARHPRE . FEXHE A BARLE R,
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PRAEAT 23 R 2 ) A 1 FRAFE (220 A B 52 ) >k ] Ak ek
AR, R AT A T AT B — R Ry
J& 7 (Macrae & Bodenhausen, 2001), X FidkF 4325
ORI iea W e N N A e R R N E B R e
AL SFHRANZAEN L RSO, IF AR X
BOIPORAHEWT R RS | MR R i DL B AT
(Cantor & Mischel, 1979; Wegner & Vallacher,
1977) o AHET T HHE i 0 A, X Rh 238 TJ7
A O HAARZ T E#HRA B WP (Fiske &
Neuberg, 1990). Ik, AR RIMLIN T —H
PR, 2 BBl S A ) ) I (5K
W, ek, 2012), JEHIEIRLE D) TR GG 4L R
(Brewer & Miller, 1988; Fiske & Neuberg, 1990), 4~
A 4 R 0 B PH R A R LR G T 5%, 2 T B e %of
NI BN G (Blair et al., 2002) [AI#F, A1 A
i KR s 1241 9l S N e 200 L VAN
b £ €8 LA K 5% 205 A5 B AT

2t BRI E R MATE AR . B . AR
st P55 5 T A5 ) /Y 1% 7K FI $2 T (Barrow & Woods,
2006; Humphrey et al., 2007), LATESCHERZEENT, AA]
B B8 19 N B AT 805 922 R iE /) (Harris et al.,
1982) . fit f1 # i (Kellerman & Laird, 1982), ¥ §iAH
(Guéguen, 2015; Thornton, 1944) . T8 %5 (Thornton,
1944)5 ZIMR NG o A BIEFEIA Ry AT 238 ik 2 75 Dl
BRI — 2R ZOR BN, I — 2P i 2 501k
) A (220 B B G2 )R (i S MR 4 25 IH 26 oy 32 0 R A
HE. REEN—FH S, RiatyeE2:2
T B IEAL TR, Qi R AR A L K
TR MR MRS % 5 28 F & AAE R
B OCIOE P 0) 3% S A A3 T3 A 8 & AR # (L et
al., 2015; Saw et al., 2002), CH KM, ZHE
K5 3 URR B 2 (B A7 7E 1E A 26 & &R (Mirshahi et
al., 2014; Williams et al., 2015), K1, # %] & (vs.
TOEFE KRN, B 2 AR IR 550 F A A g,
RTEZ BB W ferh, DM S VR k55 20 H
HEHIAE H (Barrow & Woods, 2006), H A X $6K i [
DR TSP B ANA A AT RE R i, 5
A RETT LM IR e . 1218, Zid RAFHE wsch
T AR AR AR B 78— Fh ZI AR EN SR
13 ZERUFHFRMMAGEE

TEAM St B, (UERR R e FL R
SR . — D HIERE L BRSOy, FRE
AN RBEA BRSSP — RV FEAS 1 18 18 5 T,
Bl By o RGO . A S BEIEE . AR

Bty 555 (Blasi, 2005), SR, X LR I RE AN 2
F R AR MO T B, 75 238 o RS2 R 2 RS 75 5k 3K
o L, EMEEE MRS AR T E
F %0 HAR(Goodlad, 1992; Goodman & Lesnick,
2001), —H—AAZid RIFREE, BAX A/
15 KA TE (5 o A 223 R PLBE TR EE R DR
i 29 UL K A e AR 5 T KV A B S i AR
M, B, ZHERER&ENE]RRFEHEHFR
(Sharpe et al., 2012), AT EAG & ) FHKSE,
AH A, B A S 1 A 45 ] R (Danes & Hira, 1990), H:
AR LR W], 0F B2 B X AR RARTRHE DEbL 23
BA B EMIE R (Dzadze et al., 2012; Ibrahim
& Aliero, 2012), XZEH MEHEF SR AN A
AT RE S FEEAK- (BB 45, 2015), AHXT 752
HERE AR E UL, Z 2 B A
O NI 2 (B 4%, 2015), {HA5(5 1Y
KO BT RE ) 5 A K, NN fE . aT,
TP R R W BN R 2 — . Ak, 2
1 RAFBCE IR R A A O LR T Rl
(Oreopoulos & Salvanes, 2011), M 525 5 $ A5t
AF){51E(Johnson & Grayson, 2005), WF57 &, 7F
HLF R 45 SR8, 2 RE T DL E P R 2
A5 1E & (Gefen & Straub, 2004), X &K N Al {5
J&FINAEAE (D Ae4E, BEET, 2012), JET XA
FRE ST ALV I PEAY (Cook & Wall, 1980), i #k
B EI/RGE 1 RS B B AE R, R
55 8 J1 ¥ (Arcidiacono et al., 2010), & B4~
NBE T Bk A = R m AR U5 5 (W, BA,
2020), i, Spence (1973)IkN, & @ IHHE
MAES, IFHIBENZHEZNRIRE I EL
IFTK . &8 BITR, FRATHEH LA LN, -

H1. #ERBE(vs. ANEIRED) AN PN N T
EE

H2: 52 KU #0R AR 5800 e 31 i A7
RPBHR 55 (vs. AR 38) B A W32 i AT I BE
AT S 3O A SRR T A
14 AFRRBNATIER

BFE 0 7] L AR A H A&k g ) o B0 5
4r J1(Huang, 2017), H MO A G338 & & $HE & &
AR TAE, WARAEIT A . N T RERFIE A A Al
B2 X AT X b IR AR K SV 1) v B AR A
AR A28 R A T H AR 28wk i, XA
W N A ZBE R | BRI FEIHTRE A T
FOR . FRE, —SESCHkEE BT R A R A A
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AT REPE IR SR & R S AR A\ B B R
1F #H 5% (Briider]l et al., 1992; Colombo & Grilli,
2005) AAMTRTRRBEE B8 R K I ML i A5 A i AT
%L (Rubin et al., 2025), RGABA T8 # A AR
RIS E L F 32 5 R EGS AR, BA R EE
Afed1. LAAKF-FAIHPE(Huang & Lin, 2006),
EXFMEN T, BHARIA R R THEANZHERE
BENTMER S, A BRI T R AARe S . m R
e KB AT I 42, A5 e A R 8 55 M TE R AR
KAl 3B 15 52 BB R EE R AR 55 . PR, 7R}
FR N AR, R R R X T A5 R A9 52 T i) B
WS EE R S, TEARRHE AL ml 3R 4H)
o, SMNETE AT SRR AT AR BB — DR E LR,
FATHEWT, BHEZRA R AT RS L TAMEIE S
LRCEGRIRE)MMEN . Kk, x5 TR AA A
ek, A AR B A AE A i O . KR T
I, FRATHRE R

H3: 7EHR 52w B a] {5 BE ek f v, A wR]2E
RICRHE A vs, G E I E- . FEnlhh, 78
R, &R B WIS B R S AR A
BB w2 A SR A5 0T R A5 B A s M3 2k

2 SEE 1. HRBEX RIS BE AR

21 EIBHM

SE 1 EEAAEHM . EE LR 1 BN
H1 #2400 uEdE, RIS 2 3 D IR B3 i AT (E
EE. i, FATm R B R oR A —A NSk HR
BEMASEIR B R, A AT Z AT (5
HE . HR, AU A, IR EE AT AE 2k e
A W 5] ) AN B8R A (Leder et al., 2011;
Okamura & Ura, 2017), X E845E5AG nl GEE—4
ST VP R R ATAE B . ik, TESEER 1 IRAT]
W T AR BT X i 26 S8R B TS R ), 3 PR HE B a2
B R
22 XIgtiE

AT A M X HE R 240 55 200 #4572,
SEBRFRSE T 202 44204, H R 16 A8 E o 1
BRI, )5 250 B h sl R, e 15 20 A 3L
FEAH 186, Hrh B IE 97 £4(52.2%), ik 89 4
(47.8%), FH4FHE 22.84 2 (SD = 3.14), LK 1R
AR 2R R 5 NSRRI . 8RS vs. ANEUIRET)
EAENLSTIVS g o 4 5] g Ve | D R e M v R

B\, BTl EnR T —ik & A, s
AR AL MR A R AR N AR BE 5T,

FATE P32 Lo MR A5 10 B4 IR (e PR AT
IR IR B2 ); 7E AR BE A 2540 T, A7 SR 4 I [a) —
jk A8 f, {Hi L Photoshop F1F2BR T AT fm s i iR
BLCEIAP RN 2 Fron). RSk E ARG,
Pk A ) AR i, B A g — R 7 402
R = EFAFE, 7= EWFE). TP
A B R % 2 & J N B AE AR IR, FRAT i ] A
TR =3¢ 7 9 I R |21 B S b K =0 9
(o = 0.63; Gorn et al., 2008; Ohanian, 1990;
Priester & Petty, 2003)., il I /B it 0 1 Fy 7P A4 ] 300
ML, o3 2 R UTHY R AU (r = 037, p <
0.001)o XiF B 5|y JER A1) 00 2t ply AT W 31 0> L e
M FIA S0 (o0 = 0.75) = AT L. AP,
FATW I T R A R F N RE B (“ATRE
A7 f 2R AR BRI A7) o = 0.68; Aaker et al.,
2010; Fiske et al., 2007; Gorn et al., 2008) ., JJLFa /B
DR R “FRE 197; r = 0.47, p < 0.001)F1 ™)k
TR R B 15 1= 0.46, p < 0.001), R,
PR 1 H 7 R B DA R 1 ) 55 N A G i
[A] R

K2 S 1 scsp R
(B F 28 . iStockphoto)

23 KIEHER

BEE AL A AR A LK T N R (R
IR vs. ANHIRAE) A [ AR, WRIE . fig S A5 )
A 3 R A R AT) ANOVA Srbr &, 275
B IR X TR B BT (M s = 4.53, SD = 1.40; M s
=431, SD = 1.68; F < DAIHEJEAIM aww = 4.95,
SD=1.21; M sums = 4.81, SD = 1.43; F < 1) 50
PIA2E  R T AN 1 i AR B 00 fnb 2 52 e g 5 |
JIEAL, F(1, 184) = 10.47, p = 0.001, 0} = 0.05, X
530 W78 2= B AR B8 S BRAK— S N 51
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(Hasart & Hutchinson, 1993; Lundberg & Sheechan,
1994) 25 R — 5, WATHEE R BoR, T A
R AT N, BIRERN AT AT A=
FIJI(M wmw = 3.94, SD = 1.59; M sams = 4.69,
SD = 1.55).

TAZ B RS, LLR F AR RREGRAREE vs.
ANERIRBE) A A8 2 X AT A BE N 4T H ANOVA
AT R, B IR BT R & N OB AR B
K a NEAHAAEHI(M wns = 5.02, SD = 1.21; M xun
% = 4.62, SD = 1.25), F(1, 184) = 4.98, p = 0.027, 13
= 0.03, JbAh, Bl A AR B rT Retn 2% vl {5 B
A=A, PR R SRR 1 Bk mT e T A
TRbf, 23 RS N5, Xk, JATLLL
H AR R B AR IR A A, v
FE RN Ry R AR B AT 2x2 1) ANOVA 43#r, 4513
B B 2Z A AN 3, F(1, 184) = 2.38, p =
0.124, PR 1t 3k s 75 3 IR 455 7 IR 5 25k 107 v o e 51
PEVER

WA 2, DURF AN EFRREGEAREE vs.
ANFRHRBE) N H AR B, TSR R T SR A Sy PR A
HIETT ANOVA 7381, 25338, &5 NERRHIE
XFUTRREAI(M g = 5.02, SD = 1.49; M rums =
4.93, SD = 1.63; F < DFJHEHI(M wmw = 4.63,
SD = 1.64; M sums =4.74, SD = 1.62; F < NI A
T
24 itig

SEHS 1 WY UE T R S 0 ] £ B R A
ik, S5A SCERES AT, FRATERBAATIA R
IRGE N FEARIR B g N A W51 07 o FESESS 2
i, FRATTI IR S AR AR M T {5 B ST PN ZERLA -

30 S 2: X REFHE R TH
TEH

31 XBHH

SR 2 FEA IANEM. B, AR A H
BRI 1 R B, AR ERUN
AIVE ML o AT A B AR B i s 434 5o AT 5%
W XF 5252 A0 R, T4 T X P X 42
WA 28 =, KU 4 7e i R i A VE .
32 XIgtiE

S 2 RHIBRPR (K E NHARRE : IR
vs. ANECIREHALRIBET . FAT TR 7E B AL 7 ok
ST E IR R TR R I, A 91
HARAES S T XmW5E, H 39.6% 8 54k, F

YIAEIA M 22.76 % (SD = 3.15), & AR T 5I0H)
SCYGAREM, A0k B AL e 2 A S AR v, 55K
51 L gl E e E B KR R H AR A
TEATIRB AT, R — AR B 5
PEMR R FERUIR BRI A0 T, RIS 2 W — kB
{EAdi ] Photoshop 3R 7E 12 5B PEEIHR A I T — R HR
BE(BE R s A, ok ). Bl e, B 22 [m]
A5 S5 1 AR A ] A R RN i e DL R — AN = A
5] 00 K4 B ) 57 RAF B B IR SR, ZE R T
Humphrey %5 A (2007)fIF 58 F #, A2 45 =~ W] 30,
Sy AEeZ il RIFHE WY H2En a5
(0.=0.66), Fel, T 4 A )R R A1 4
ARZS BRGSO ALF (R A1 i) <1 24 1
FAEG 0 O 1 40575 o= 0.80), FRATTHFIX 4 4]
Tt — 24 I BOE- T B 18 25 ol i A 4 1)
TR 7 e R0 = EFARE, 7= 3k
H AR,

33 TR

TAZ B R Sm , LUK S NAERRFAE GRAR B vs. A
BOR B ) A AR &, AT AF B S R i i AT
ANOVA 3#7. S5H IR, K5 N H I il iR
BEXT A BRI B s 2, F(1, 89) = 6.95, p =
0.010, n, = 0.07, SR —2, AN KRS 1Y &
HAM = 4.84, D = LI ARG L5 AH
HIEFE (M = 4.28, SD = 0.88),

% RIF A B, B RS2 R HOE B
ANOVA it W, &5 N HEHRE A 200 1 3,
F(1, 89) = 5.85, p=0.018, 0’ = 0.06, H{Ei%—5K,
SRR R A, IR A & ABA N
HAWESEMHE KFEM ung =5.18,SD=0.81; M «
amg = 4.75, SD = 0.89),

P IJE, FATHR T 32 R A28 B
B ER . 3 A1 08 Hayes (2012)F742 H i Fh A
B, LUR H N AR AECROIR S vs. AR EE) N
[, 3 RAEE G A AR B, R R R
S R AR 18 JE AT T Ay 43 B (Model 4, Bootstrapping
5000 %, B{EIX1A] 95%). 45 WK, 2 RAFHH K
HIPE R & N AR S o] {5 B R Z ) ) T
44E F (indirect effect = —0.27, SE = 0.12, 95% CI:
[-0.52, —0.05]), fH A & AT #l 47 AE XS AT A5 B2 A
F B 26 (direct effect = —0.29, SE = 0.19,
95% CI: [-0.67, 0.08])

Btk EEXPRE 25 ANOVA Zrbrddh S0, W
MEAP PN EERESEA R EEZRM ane
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=5.22, SD = 0.85; M ums = 4.92, SD = 0.93), F(1,
89) =2.69, p=0.104,
3.4 iTig

Sy 2 AR R R B TS 1
MRIR, RIATHEISTRAL TR R M . X E R
5, HEANNBIREMANZS RIFEE, XM
(TR A N (WD B N SR = G P 2o 2 N I 0 S
FRAHE A B % RN 1 30 25 A LA B AE vl 34 45 v
A AR

4 SEE 3. A EZERIRYE AR

41 REHM

SR 3 FEA 2ANEM. B—, A E AR
ok Z P 1 RS 2 R, B, W E
BN AETE B FEA A, FRATTIA Sy 2 75 O 3 IR 45 X ]

15 E BRI 32 3 BN G2 P 7E Al R B 52 o >4

A A ZEAVE R AL mI N, R BT {5 R Y 5
UGEEREE

42 LIGntFE

LK 3R 2 (R H NIHEFAFIE  JIR BT vs. R
R BE) > 2 (A TFIZEA . BREE vs. FHihAL R 525615
i, FATHRIM Credamo F6& FIEZE 400 4 p5iK,
I HB AR T 400 Zuk2 5i%wrs, Hd
72.3% N tE, FHAERE N 31.03 ¥(SD = 7.22), %
A¥RIS T 1 JCRIS R, AT pEdL B E 4
Az Al B A BB S B B F R —
AR R A, LT A TR e i
MEFRAE &, R RERE . B IS ML A
REELZAGUIR %A FAIAE — LR TRBFEZR T
FRIMZH BB 2 TN, A fiTHE N TR BE  BLas 2~ |
TREEHLOLBE TN SR 18 7 A R4 AT B A TR R &
AR A EL R T &, DA R AR 4k,
G 2R AR T AR, M sh B 008 Ay
F o 28 AR 7= i RN B AR 7 4 Bk BB I e 12 1
LA 3 i D T 5 B AS TRV A7 ol A Aol 48 v 2 7 T
Fzegr 71, BAREROSE w74 il 4 r sl ) ok
B A RIMAE S . SR, /AT TiX
NELE T NI R L e o A AN AR 5% 1Y SR A
T, H— ARG 5 MR, IR R4
PER, Rl e i) —5Kk B8 Fr, {Afdi F Photoshop %k
PEAE 2 5B P R N T — IR (& H R0 B RRA,
Toi R ). B, #a T 228 5 50 1 AH R fy AT
15 B2 IR 22 (0 = 0.91) L 2 55216 2 A 7] (19 52 BL 4T
HHEBME LR (= 0.87), B)E, 59256 1 M1, B

P ESRIC T IZ L 5 AR B EHI(r = 0.78, p <
0.001). REJJ/EH1 (0= 0.89). W 5| J1 % (a=0.91),
TURAI(r = 0.85, p < 0.001)HI™ 5 BH1(r = 0.80,
p<0.001), FrARIRIERH 7 502 akim R =
EwAFE, 7= AEFFE). 2 TR mERRE
B2z T ARKA, AT 71 = —E
THREE, 7 = — & BA I IR B2 ) A2 m] 28 (“ml 12
iz m T, E IR mR SRR R A
H? 71 = —EANE, 7T = —ER)IAT TR
o o, BT LRI T HOE 1 EHR B LA K
PRI N O Gei 25 n)
43 ZWHER

FBOYAE LU H N ERFECGEAREE vs. AHK
MR B B A8 &, T &R R AR 20 PR AR 6 i AT
ANOVA 3. &5F s, HHERF ) ER000 3,
F(1, 396) = 2094.51, p < 0.001, n3 = 0.84, 130 [
FROE BRI R ) . Bl 5 DAY BB (BHE vs. #50H)
oA A, RE B R R ECR  RAR AT
ANOVA iR, 2wl 8RB 200 B 3, F(1,
396) = 328.95, p < 0.001, 3 = 0.45, i/ F]ZHA
AR AL T Y

WRE A A A A BEXTIRBE Y 2x2 ANOVA
I3t R R A R AL ROV (M pee = 4.68,
SD = 1.33; M = 4.19, SD = 1.38), F(1, 396) =
12.91, p<0.001, n = 0.03 £ X HE FT /4 2x2 ANOVA
A3 AT SR B B TR AE (M s = 5.20, SD = 1.16;
M cams = 4.83, SD = 1.33; F(1, 396) = 9.11, p =
0.003, 17 = 0.02)FI/A A KM (M as =5.26, SD = 1.17;
M gw =4.77, SD = 1.29; F(1, 396) = 16.23, p < 0.001,
np = 0.04) WY TRV, IS8 H AN AN i3, F(1, 396)
=2.06, p=0.152, £FXfM 51 J11%) 2x2 ANOVA 7+ #r
25 LR S A 2R AU A EBOW(M s = 3.74, SD
=1.38; Mgy =3.31, SD = 1.40), F(1, 396) = 9.63, p
=0.002, n; = 0.02,

A R, LU NHARRRE A2 /) 2680
H A, AE AR AR s AT 2x2 ) ANOVA
ST AT SRR, 2 A R R AR X T A R
IRZ IR 2.3, F(1, 396) = 7.29, p= 0.007, n} = 0.02,
&k —%, MBARERENLZFAM = 5.01,
SO = LIS ARIRE A & F N ENEAE#M =
4.69, SD = 1.30), [fij [ ARFEAE 5 20 W] 2 RY (1) 58 B35
XA BE B B0 [ AE 2, F(1, 396) = 5.33, p
=0.022, mp = 0.01, KB A S IR BT X 1] 15 B 114
SR A2 BN A SRR o 1 — 2D TR BN 4T
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KA R, R R T (M e
=4.89, D = 1.11; M rums = 4.29, SD = 1.29)¥ 5 M
FP1E, F(1, 198) = 12.24, p = 0.001, 03 = 0.06; fii 24
o8 A AR RN B, RO TE R M amy =
5.14,9D =1.17; M sums =5.09, SD=1.18), F< 1,

2 BAFHCE Bdn, EPNSZ RAFECE RN 2x2
ANOVA sr#13BH, &5 NHEFRRE Y B2 8 3,
F(1,396) = 17.26, p<0.001, 0} = 0.04, 5{R%E—5L,
SRR B & H ML, SR L H AER K
FERE LN Z 00 RAFIIEE M ans = 5.42, SD =
1.02; M cume = 4.95, SD = 1.28), HE#FERE 52>
F BRI HARF B3, F(1, 396) = 3.93, p=0.048,
Ny = 0.01, HE—25 M7 BRSNS & BR, - 1T S R AIE X
Z RIFHE RN HEERHAATEM wnw =
5.32, SD = 0.96; M sams = 4.63, SD = 1.29), F(1,
198) = 18.69, p < 0.001, > = 0.09; T 7E R 21 714 2%
(M sms = 5.52, SD = 1.07; M xamg = 5.27, SD =
1.19), F(1, 198) =2.38, p=0.125,

HIRT 6P, BJEiE—2FFH PROCESS
THR A AR IEEM . AT Hayes
(2012) Fr $2 3 A3 s AR AY, DU 3 N AR AP AR
(FEIREE vs. ARG 0 A, Z RIFHE IR
Fyrh A ARG, A TSR PR AT AR i, 0] BN
A A% 1 B AT 8755 TR A 43 B (Model 8, Bootstrapping
5000 WK, EAEXIA] 95%), 45HFEHA RSB Z
K208 BN I8 1 A VR & B2 35 1) (moderated
mediation effect = —0.38, SE = 0.19, 95% CI: [-0.75,
—0.01]) EMARUL, fEEHIAT, 2 RIF#E R
K ¥EH AV (indirect effect = 0.59, SE = 0.14,
95% CI: [0.32, 0.85]), HYERM A, Z RIFHAH
JBHITE & 5 N TR RRAE 5 i AT {5 B Ja e v i) o A
YEFI I 2k (indirect effect = 0.21, SE = 0.14, 95% CI:
[-0.06, 0.47]). b IRKG I 25 SAE I A DR A1 ™44
BIE R AT A AR i 22 S MR BT o
4.4 itig

S 3 38 3k (o FH AN (7] 4 SO PR B E T 3R
I DA K 57 B 3280 a0 7 HIR B 5% i ] {5 R JER T ok
B AER . teAh, TRATE LB T IZA0N 1) —
NEBED IS BIXT TR A FR U, 2w
IR BT T {5 B R A S R 2 o 32 PR A B 7R
NI KT S A S W S =Y OB s G i A
43 HR B8 3 o SR AR AL 128 52 20 8 88 1) 52 Ml 0L 555
Tk —20, AT, AMUURFERHE A A ], 78
AT 32 B BB T AR A = A ml b, AR5 A

(R RZ IR AT AR, BRI . ik, TERESE—rp,
TATE LB S S1 PE— IR T A7 by
FEl SRR VR . R, FROTI BBt
AT EARESNZHE T, mMEEARNZHE
FIAR DA . PR, FRATTIA R HR B8 X5 4 1) 52 i 7
T 2ARIRATAE, WiAE BB BT 2305 o
F 5T A 45 ARG S 4 T R AR B -

RIEFRATHERIS T, ZHE R T
BT BB B R 32 20 % 2 1 0 i 1 A KO
W] BB N 2 2R H AT T RE T &l R
S 1 IR & PR BT 0 B R T AR B, i
SEHG 3 AR SRR T RE S B IE . BT &
HNEFREHEN A AR ZHEREIRACY M1,
RE IR M2, IAE B AR g A B 6 1F
TR . g5 R B, ZeE XA 1YE A B3 (indirect
effect = 0.24, 95% CI: [0.13, 0.40]). XiILWAZHE
R B 38 2o 8 BRI T AE AT B, B R S
1 RISEES 3 SRS TR B SE 58 A4 kL, X Fh 25 55 1T
REVR TP B o R AR R PR VR o B Lo MR IR %
BT T 2 HE R R, (BJEIF R AR T
17 53 PR IR SR R4 T T 32 30 R B, AR T T
AEF1EN o FRATTHE A RB I 7 34 AT T 20
B3R

5 SEE da: IRBEXHEHLACIEE T
Al 58 A

ANEE =l HIEAOPS PN/ Sy i)
TEO ARBEA A A vp o FERTTHAISIR , RATE 2K
UE T R GEXT nl 5 B AR, IR T %800
N TERLHI A S 261 5288 da Al 4b HE— 20K X
— KB T PRSP AE B, % SRR il {5
R ) 52 W 7 B 3 5 ) LR R B DL B R B 2000
R TP A A . JATH T IR S AR 2 2 5e 24
R SEBRTE O s — AR A AR AITESEHL S K rp it
FrigBeuin], — AR E A LUA K TR 5 A s
WA EH—MIEEH, A ARAYI CEO)RY
AR BE 2 W A B BRSCR o A AR AN A (B
FHEA, HAEEHLA SR B I T 5 AR5 3
AfEAE, fdife i fed IR iz Ak . X TR
FIHGUN T, AR AR U A, e
SR TSIz V2 e 8. HET U,
AT DU R

H4: #ATAEEREER) CEO K, BIREIRY
CEO TESEHLL e rf B ) ARAT 8 AR B A8
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H5: A H AR A5 i 20 2 3 Sk i, SR B 1)
LUK TER AR E RIPENEG Sk, A5 = T
%5,

51 XWHH

AL B AR Ha . TEFEHLT, RIS AR[EIE
EAFINEERR. 4= el kA8, CEO f:fE
SNTFEN . ARAERAHE CEO Frit s e 1
PNEIARK . FET 2R R, AT, 18
1 R HR R A% 18 i {5 AR B s A B AR A 3 1,

FEMR AT W) Y B8 A IR
52 SLIGFE

SRS 4a SRR R (R H NTHFRRHIE . IR B
vs. NEIRBD)A R Bt FATIHRIM Prolific &
A5 180 AH0AS 5L, RAHSFH T 180
A, H 62% 2, FH4ER Ty 42.06 X (SD
= 13.56) A 18% FEHL ST B PSS 2l Y, B AAE
S 4E E YI AR AR /N B 4 2 il o R e Sl R
e 352 56 T AR B NONE JIF A 7= i 38 40 7 i 1k & PR
T 2 B R S B ) — R R B P AT T (D B
ST EIXRESCEEH, NONE ) CEO # % IR 55 (vs.
T H IR BT ) ) 2 A EGHK, X H B A ) RELAR T )
Mo BRSSO R, WO M S S0 1 AR R A AT
15 BE R (0 = 0.95) LA K XHZ A 1Y 5 2
(TR AT LAJF XA i < FRAS 23 XX A i IR FE
AL T A R B TE i, R T DA 2 WA A] A A
w2, 1= B ARIEE, 7= A [ Nobi et al., 2022;
o=0.85), fJa, WS T AL TR B RIAE S o
53 LR

EHHH . L CEO TR FFIE (IR EE vs. AN
WOMR 5) o A A8 &, AT (E BE R Oy PR R R AT
ANOVA F3#r, 255, 2705 5 MR 5% X0 mT A B Jak
FNAIFZ M 028 (M wms = 5.10, SD = 1.37; M sume =
4.67, SD = 1.39), F(1, 178) = 4.43, p = 0.037, 13 =
0.02 £ X1H 2% & v A BB ) ANOVA 734 iR, J&
TR FR0% B3, F(1, 178) = 4.25, p=0.041,
ns = 0.02 BRI, 2488 K % CEO fil i HR B2 i,
HRERIZA R MR EETEHM = 526, D =
1.34), 1 A fil A IR 5% Ao 7 9 400 2 B D A X I (M
=4.85,9D =1.33).

FA-5H7 . BlJE 2 Hayes (2012) 142 H i rh
A& F| ] PROCESS (Hayes, 2017) T H., LI
CEO T #R4FAE IR 4 vs. ANHEHRBE) 4 [ A8, Al
15 BE IR Ry A A b, e AR R R AR st T rh A

43 ¥ (Model 4, Bootstrapping 5000 ¥X, ‘B {5 [X [A]

95%). ZARFW, WIEEEBMAE CEO MEFFIES
Fo AR Z AR F] T Hh /4 H (indirect effect = 0.31,
SE = 0.15, 95% CI: [0.02, 0.60]), 1H CEO i &#B4FHE
X 5 A0 T I ) L R A T 2K (direct effect = 0.09, SE
3,95% CI: [-0.18, 0.35]).

Wit

SEG da (T ERGE B R T — 8 i A Y B
%, WIFEN SCfEfLm, A v i EZE A YRR
A ARE T o FRATE L LI IUE T CEO MAMIR:
AEARART 52 ) 28 06 I 75 AT A5 B, AR AN B
BElh CEO ki, 4 CEO f#ARBEm, AMIAHZA
A T8 AR R

6 SEH 4b: BRBEXTAMZS SAEEAR]
L B E R

6.1 KIWAK

S 4b B TE AR E I H LU 2 A IR R GRIR
BE ovs. ANTHREE )% B St S mT A5 S A 52 o £ 1
UEE, I8 A A 1 7k Sk A 06 AR 58 BT 14 88 1Y
AE BEAR 5 10 5 — A W TE 52 ) —— A TAE AT o
BT AR E RN T AR B T
I, FRATTHED 2 3E 55 ZH 8L v i St A\ finl B R
Bi(vs. NEIREHN, AMTEAREES 5IZH80%
VIN:ORCEIS
6.2 KIIE

SEHS 4b SR I R (HEUE T AR . SRR
vs. NEHREDA I, FATFE Facebook [ Ads
Manager (https://adsmanager.facebook.com)-F 5 [
BT TWAS) T, IR AR E N N R R | 4
18 Z AR, P RRA ) B w52 AR T
BNt S ERIDRE AR 128 4T f 2 1 O B4 BRI )
23, BTN T Z R NS 40 g 0 B iR, i 1)
OV O BRAEE R LR, i )5 g o ) R R
TIZM A W IR, AR S AR A 6],
WA TP Y 203 AT eI S B IR B (UL & 3).
FATVL s T an 7 s e v T s s A, R
FAXIZAE SR, W 2 Rl TRAN TR R EA
o DUHE— 20 T RRZIE SR RS B o T 2
NS, FRATTTE T H v b ) ] R T F
SR E AR oA &) 16 B B TR AR AN AR,
WS MR =

I E R AE Facebook Fil Instagram [, FRA7]
PR AL B H U N 120 G, A/B IR
ZETRISN 7 K, WRAE I Z A Facebook T . 3 3i ik

=0.1
54




734 1N H

% 58 &

L

Bl 3 S0 4b S R
(BRRIR . ATZERD)

MBS PR ETES R . DU B 9% FH (CPC)
K EEbR, TR 3 RIERGEAAMER B4
FHILL1.03 TTHY AR LR B 2 R, EE R A
89%.
6.3 LR

FATIMH A Facebook )4 M4 42 4 % (CTR)
A A iy e BN O] A5 BE B AR FRAE B L CTR J& ) 5 @R
(impressions) -5 #% 3% &5 i (clicks) Y PRAL, %48 7F
DIAEWFSE s F T 5 8CR (L et al., 2023;
Paharia, 2020), SR UL, %) 5T ST A T 8341
YR A 463 YRS o 72 BT IR IR 5 4 808 1 15
BN, %R AR T 3857 BN AN 180 YR iy, 1H
AL FE MR BFEN T ST, %) 74T 4484
WA 283 Wb o H2 ROk, AT ALIE 2R
BB = HIREE; 0 = AEIREDMS 5 H M5
AT (1 = gl 0= dES ST T i,
R AT LB, R TR IR B (vs. AN FRHR B Y
WA, |5 EA & AT R (CTRuwms = 6.31%,
CTR rums = 4.67%), x*(1) = 10.70, p < 0.001, Rt
Z A, L AUE R B 0 5 A R s AR (CPC
= 1.03 SO TAFIRE R 45 (CPC = 1.44 o), £
BRI IR B2 i ) R S H S A S S T A
BRI 5 B A (Wi et al., 2025),

6.4 itit

Sy 4b IWPIANTT TR JE T Z AT BT A B
B, SLH 4b BILERON Z AT RO R SR AL TSN
R, R i F B SR g — A Rk 1 AR 5 T LA
WS ANTREARRE, UEW] T 2% 45 41 408 e 17 B R B
(ROR BT vs. ANHICHR ) 76 BL S48 58 rb X ml A5 B Y
SR, DT i 1 RO B AMR AR . R, X —
e DR WEFE 4518 I E R U R 3] T AR 44
e

7 MRS TS

7.1 WL

=L NN AR AR A SN AN S
REAL M. B . BFEER, A bRy
P ARRALE 23 52 Ml AT TS A A 10 DB, 4] 2 ik 2
fiE 1 AT {5 B (4N, Gorn et al., 2008; Tanner &
Maeng, 2012; Wang et al., 2017), AABFFE W T 5
— AN TRTERARAE, RIS A2 705 i B MR 45 % At AT 15 2
TN o BFFEAE AR, X R 1Y T AR AR
AR 20k RIFECE AR, I
T NATXIASATTAE B2 BB A, FRATTIE & B,
H O 2 S AT NG I T 28 ARTE A R fa LG
BT X AR B v B, LW 1T E 2 516380
AR

S 1R 2 RYSSREH, SAMIRE R A F A
A, BUARBEM R F NG, BOVIIR B 2
PO Z T REFRIZHE . 28 3 I ST IR TIRBE
RN AFTE R FEAc AT, B v S ANTE IR A5 %0 7 A5 B2
SRR S e v RS B R AR T AR SE S 4a F b, JR
ATASS: T b IR 52 5 2 09 45 AR ST 2l R i T 9l
Ja SRR, SEES 4a KW, 2§ CEO #HRBE(vs. A
BCIR B IS, AATTR) 2 W) I AU 15 1) 906 R B o
151 o LU 4b S Ik — UK AU TE LR B S0y, Rk
B AU KRN P IR BT (vs. AN EUIR )
I, AMTHEEE TS 5 H S8 ).
7.2 EitwH

ABFFE A ERIR TTER 2R BAE LT Jr T

S, AWFFEHERE 1A O AR R AR R AR 5 B
AOWF5T(Gorn et al., 2008; Tanner & Maeng, 2012;
Wang et al., 2017), Von Rennenkampff %5 A (2003)
INH, SRR P . A ARRY BHARRRIE FI2E 5
BUERERITTR o REWFFEIRTT T B AR T SRR XS
AE BE 52, & BLIE FLFRAE (Dotsch & Todorov,
2012; Guido et al., 2011; Todorov et al., 2008), f& %l
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He 5l (Brownlow, 1992; Stirrat & Perrett, 2010) ., [
Z¢1& (Scharlemann et al., 2001)4% [E 3 H AR FFNEHR
Wil 5 AT AT BB . T Fag Ao R, BA T
FEAR TN 2 2 R0 A 23 X P {5 B 77 A 5
B, A HE5E kB E A B IE A AT A B
(Karl et al., 2013; O'Neal & Lapitsky, 1991), L4},
il 3 FH B2 D0 2 [ fIK AT 5 % (Graham & Ritchie,
2019), P b K BH 5 25 8 £ 4F — #8431 R AR
(Oliveira & Garcia-Marques, 2022), ASF58 02 M\
ZIMED G &, NS A I R 58 T REAE R T 2
W R T A5 B — RO R AR, X — 2P
WO T AE AR BN HE SR, RO AR T
A IR PR AL TR B B, o 2R BN
TR AL T 0 Z B 2R

0, AWRE SRS R AR BRI B 5
e A A B R R AR v B e VR, AR T IR BE 52
AT AF BE RN I AERLBE, X DAAE SCHRES 21 1 #h 78 Al
P IRMEH . BARE A DEOCEIRR T IRB Al {7
JE 1952 W (Graham & Ritchie, 2019; Hellstrom &
Tekle, 1994; Thornton, 1944), [HHRU R AT
5%, ARG AFFH RIS HANTEZmALE . A SCGE
Tk SEIE A B R AR 5 25 TS AR A 26 32 BT
AR, T EETE AT AT BB, i — 2R
TR B N AENLEE, R T AT AT i
R BE I ASARTE AT, Ah e RN R T LATE STk

5=, ARSI IRER TR W] {5 BE I )
P, R P SEIRAG IS T A RIS A
BN o FRATT R B8 Rl B R A 2 1A )
A, AR X AT A B SRR A 5 M 0 25 T Y ) 2
R AR, ZHIRAAAE . X L6 Btk — 2L
FE T MR I N TE DL AGA 560, AR
A SRR AL T8 AL Ff (Graham & Ritchie, 2019;
Karl et al., 2013; Thornton, 1944), #Ez) T %f #h 4R
TE AT FEAS [6] 2 R AAT O 15 5% T 52 0 1 2% & A
) PR
73 BERT®

A 58 AE 52 B2 7 Ao R A T A A E
PSR FE T, B T R IR B8 X A A N W) TE 42 98 i
Sp- AL

B\, REVERN—IANRERME, &A1 )RR
TREYE, BOR R 22 0y N CELAE AN I A Y ) 3 i
PR BE R YR 1 s A NTE 42 o A6 58T il L i
HIEFEAN AL, A5 BRI W] {5 B B3
ISR B2 R . ARG AR, ik R 4% T

DLRTHAM R T (1, PR 246 . 3P0t
GEGAARNIAEATER T, WL IR it
CoUNE T A BB G, T T 7
YT, SRR BRSO RER R Al
9 4 T SRS T T R R A, i
55 DL Al 1 25 247 325 693 MR 04,
FESTH da o1, TRATRILH CEO WURILBIN, Ak
S R S A0 LT 4 R IR R TS0 4b 3
S, RIS TR S L R
AT, PR, Al TR T A
WITE QAR A7 HER P R B
ThiscHe T 7

Hk, 93 3 R SIS T IR BESN AT (E 03
SRR, UL, 4/ 58 R B IET TR
5 B 3 00 TR ), LR i 0t
A BERR A s T4 R TR
MR MG (N 0), POBBEHCAR L . X — R
) LR 05 32 6 1 LA 2680 9 40l
ATREAFAE2E 5o M T B BE] VBT AL 104
MR, W IRACA I G LI %, (I ]
. ORI, W RHE AR R e, A
AR P 355 A 52 M T RUBTRE ) RT3t
AR, T SME L GOk TP R R,
4R T 5 4055 1 o R8O AR B AT IR AL,
BOK Al B 75 AR L AT PTG QI3
SISO SN T AT, T30 e
o e AL B RO BT AE S -
74 WRMFRSHRKHM

ACFTE 0 )5 B IR ST B T 1

5. ASBFIE B A T AL XK B
HRABEM . RAVBUE, S oTHIRR ST
AR, FEOLECEIRO R TR 5 . TR
B S A B, ] 0T AEA A
B 240K B AR T — BT
R IR TR AR, BUR SRR PRI T o
PEo SESN, IREEIE A ISR L R A3 T
B T —FIOTIASIRIE, S8 mITSE o] LU i
P SR 1 25 R B, AT B %3
— R TR

HU, AT B G T O ST
R, (BRI 17— Rt 5
P 4 4 2 T 20 D e, 10 0 £ i
BELGE R, TS A
WK, AT T R % 3 i P AT 1) — B 6
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T L o IS ZIARED R T REIR T BRI . 4L R
NEIT AR, I A SRR R R A
Wi, PRI, R RAIFSE AT DAt — A5 R i 26 471 i T 0
FEMNA At o R B AT RAEAE, WEARAEAE, HIE L
il Anfar 2 I A6 B Al b iE— 25 B 0] BRI 2 A OR
W, DAY Sy g 37 O A T AR A AT AR R AR LR 22 AR 4l

i, SRS 1 ook & SR BE 1 i 5
Wi T g 1R, (AAESESS 3 v, 25 SR & B IR 5%
X BE R A s, I MR o 5 ) 7 B E R
JE K SR S RE 1 B e T {5 AT B . R S
B 1 RISCES 3 SR AN A S 0 S g p kL, FRATTM G
IO 25 S U MO FE T 9 BRI ANE B P R
PR AER . PRGBS (Biddle, 1979)48 i, 4t
SN R O R R B IS WSS R . B E . R
PN awid et d R U IERE LN TR TN
URSE . AR S5 3 147 i (Bagly & Karau, 2002), iX
45 B8 73X — 4 BT WS AT 55 1 A e T,
AT A 55 4 %) fi 1 40 0B B 1] g A7 B S & (U iR
BORZm . Rk, ARRAFFE T — B BRI fE Rk
FIBSIE B VR

2 % X W
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Abstract

In today’s business world, human faces are widely used as visual elements in advertisements and public
relations. Studies have revealed that the facial features exhibited in a photograph can affect the judgment of a
person’s character. Eyeglasses, which change one’s facial appearance, can also influence humans’ perceptions of
an individual’s personality traits. Previous studies have shown that people wearing eyeglasses are deemed less
sociable, less forceful, weaker, and less physically attractive than those without eyeglasses. Despite these
negative associations, people wearing eyeglasses are also judged as intelligent and kind. In this study, we extend
the literature by examining the impact of eyeglasses on judgments of a person’s trustworthiness.

We conducted six experiments. Study 1 (n = 186) investigated the main effects of wearing eyeglasses (vs.
not) on trustworthiness. Study 2 (n = 91) explored the underlying mechanism of the effect of eyeglasses and
demonstrated that this effect arises because people believe that the person who is wearing the eyeglasses is well
educated. Study 3 (n = 400) and Study S1 (n = 400) explored the boundary conditions for this effect. When the
company type is technology or creative design, which typically have higher educational entry requirements, the
effect of glasses on trustworthiness disappears. Study 4a (n = 180) tested the downstream consequences of
trustworthiness in a public relations crisis context. Study 4b conducted an online field experiment on Facebook
to test another downstream consequence of trustworthiness signaled by eyeglasses: the willingness of people to
participate in activities sponsored by nonprofits.

This research examines the effects of wearing eyeglasses (vs. not) on judgments. The results of our
investigation suggest that wearing eyeglasses (vs. not) leads people to believe that the wearer is more
trustworthy; this pattern is tied to the association between eyeglasses and educational attainment. We also
identify two practical downstream consequences of a person’s trustworthiness induced by eyeglasses: whether
people believe a CEO’s explanation in the face of a public relations (PR) crisis and whether they are willing to
forgive his or her company and people’s willingness to establish contacts with a nonprofit organization (NPO).

In summary, this work contributes to the literature on facial characteristics and trait judgment in still images.
It extends such research by showing that whether a person wears eyeglasses or not in a photograph affects their
perceived trustworthiness. In addition, we discovered that eyeglasses solicit membership in well-educated
groups, increase a person’s perceived educational level, and ultimately enhance the person’s perceived
trustworthiness, which provides in-depth insight into how wearing eyeglasses influences trustworthiness. From a
practical perspective, this research suggests a novel way for marketers to use CEOs or spokespersons:
specifically, asking these staff members to wear eyeglasses when taking photos and then using the photos in firm
communications could significantly enhance a person’s perceived trustworthiness.

Keywords eyeglasses, trustworthiness, perception of receiving a good education, nonprofit organization
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=0.11, SE=0.13, 95% CI: [-0.14, 0.36]).
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