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Liljedal, 2022).

* R ARBF L4 ST H (71832002), FEIR ARBHFEL 4 LI H (72272052, 72572040),

R £ IR R A SO LR 2 — R
BAGVEE: Y875 M, E-mail: xcfan@fudan.edu.cn



152 1N B

L

58 4%

SRR, XA R A FIEA,
BUDBROL OIS T R e, H JE 2T AR
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etal.,, 2025), M, ZAid RGN AR ] 5
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At 6] S TC3 A A7 1Y B i 58 Ui (Festjens & Janiszewski,
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B BB P A T SR AR AE . Twigg F1 Majima (2014)
iz R BE S R A B o A R, AR Lo MEAES R
J7 A N, T B AR . O T AR B
TH 2 52 e PR 28 0 K 22 35 AR I8 2 B o i,
Lin Fl Xia (2012)iAh, FEWFE S50 F S FK .
77 it WA SR i Z AR SRR O G R o 1B A
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AR AR /DN, TR R SO 487 i (Amatulli
et al., 2018),

ARBFEINR, “LRI0 4R 15 AH Lb < [l 451 2% & Ak
O ARTEE I 5%, X 5@ gk a5 AR AR
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fi%(Sherman et al., 2001), XL547 H 1R Z 3 K 7] GE
SEEFE AL . KT, B A {5 (Schau
et al., 2009). 34k, FEUB 1H TR IE ] 52 0 15 i) 7
B, 38 et B BT PR A B I 3K (Muzinich
et al., 2003; McNeill, 2018), NEHSHILAITTH
(PO He B b 22 21 (002 k) nT AR S — Rl s 5 R LA
F M (Bellezza et al., 2014),
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5 AT 2 78 A R B 1% T SO0 JBR N R 07 I R
BRI A (Weiss et al., 2016). Wi f£F Z Akt F2
FETEBCR S M, S 4R NI RE & e shtl .
B o fi J5E FN 57 4 J8 (Brown et al., 2022; Shimizu
et al., 2022; Shrira et al., 2022), 4§55 “QUKz5”
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(Mcquarrie et al., 2013), 75 A — & KU FIAS 2
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2009), I, 4EACENEAIARES, A Al gE%E
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B B5F 5 7 it RIS 3 9 2 o AR ST R e AL T () 42
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IR A JE IR ) AT e T A R, AT RIS
HARZE . Park 5 (2021)%& BN, 2481 A I (1] 48
JE(vs. B BRHEF, ZAE AR A BIIRS FeAR W5 )
AR AT PERR OE T PEANY, RO BB S 25k,
“ERARRR” (vs . E] 4 2R B A A LI 55 A
BB, SRR T T 2 . (R
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ZIEE AR .
14 ZTOBRETER

FET AW S, FETo N AR AR EEAESE
TAFE T, MM IET- BIRAE % . Je1™ Xt
NS BATA & IZ 2R 52, ARIAE AR
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EIR A FAER O, S A0 2 6T 7 K S R,
T S 1 7H 2% B Z ) (Mandel & Smeesters, 2008) .
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AR FE53 R = AR I A . 5 —iR 4y
KT B ZoRPUTHET A BB 220
HE&3Z, 2% Laidlaw 25(2007) 1 Z AL 245 2 3
(attitudes to ageing questionnaire, AAQ), A =4k
B2, #% 8 AN, Ofh40HE 2K (psychosocial
loss), GNP & - 0y G <, & 045 580 I A
R RIXE < AR 1Y I A, FRIREN e HE R AN
(a = 0.914); @4 HZ{k(physical change), U1“"L#
WM R WL S <RIAAERTF, TR
IRC T A B4 (00 = 0.858); @O F KK
(psychological growth), UN<ffi#&E4FHIE K, A 4F
MRS AT “AE IR NN R (0= 0.864). 447 7
MARRRRER, “1FR— WA, 7 FoR I, X
TAERARE, B DR R B ) A, B
T 25 748 A2 OC T3 25 B[] Rl 2 A2 19 7K 28 (Jerslev,
2017), PZYERE X W T W AR A A0 A . OB
KA B | g0yt in . 1§ Re it m 5T
T, Z4EFEXT Y T2 gk im0

55 AR M AR B B 1 T RS O . O
WA, W12 AR I5ZH R 0, <R A —
B ZE R I <FAENE PR E 2R —
BB w2 I < FRAR =252 iR 58— T 3K BT
FEEEI L (o= 0.922) (Fairhurst et al., 1989), @Ff
W R, 5% Kautish %5(2021), & —=/>[n] 3,
TR R 3 W S B 7, < FRAEIG I X B 7

VAR > 55, MRS M+ 3 SD LN . RS XIS E A
IF 5% 5] 5 18 A5 FAT Ry 2 56 07 226 5000 1) 2% 1 o

(I K>, <R ] T AT TE Z (B I IH 28 (o =
0.899), ¥Io8 7 miA AR, 1 FRIEH A FE,
“TRRAEFRIE . S AR . M
ARG R
22 HEHSMELER

AR M5 L 3 Fis . TR H, 1
WAERMBME R EERIEMCE = 0770, p <
0.001), JfH, AR 2k G O B
(r=0.143, p = 0.044), B AR o BN
B AR FRAS AL (r = 0.147, p = 0.039) AR50 FH il K it
(r=0.189, p = 0.008), I} i iH 2 =SS S . AR,
EAAE S R ek 5T 2 22 A A S IR R
WA D, MAEEY . PEIE S AR AT O
A HT, R —3.

=3 HEXRHIEE
i 1 2 3 4 5
L 90 A B2 1
2AFMIHSR B 0.7707 1
3AE&0BEA -0.137  —0.063 1
4.4 ARk 0.105  0.147° —0.475" 1
SRIRSLTIA S 0.143"  0.189" —0.430" 0.534" 1

M. p<0.05 " p<0.01, HAHMERK
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AL AR BRAR AL | OB A2 56 R IT
i R A B W B AR . BRI dar T
AR A S S 2 R CEk . Hoh, 4t
PRI Y B S i T PR E, S5 S IE N e .
A BRAR A, O PR R A I T B AT R R
VR, TEEASHEIT AT, REHE, YA R
HUDBRAR 2R, AR 0y A B A L R A e, B
W PRGN . X UERH, <2 IR AR 25 A H e A bt Ak
(A O AS PT B TH A i T P i . RN, B A
HRP A AR OB G B S 56 T i ) 5
R, BRI B DA I, el
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30 ST 1Rk avs B Al B Ok
AR i TH R R

ST 1 BFERIR TR0, AS[R]E Ak O A5 i
7R SRR A . R A R (oA B
PR vs. 23k 45 )4 B SC Rk T, BT Prolific
PTG R, WA RFEA R 163 (1% 64
N, 99 N, P 62.94 %),

31 mEEN=E

SR . ZABAESE, AFZZAOER
B AW GTT K, Bl ) 13— B R < Ak Rk
F5 B 1] 40 2K /48 3 AR 15 B9 A BE(Xu et al., 2023
Brothers et al., 2019), [FIAE 224 3% o 5% 468 BN
FAFF A, LA TS T AR Y B AR 22
(UL 45 R 5% 1) A48 BT, B4 e 4
“EATE B H A ER G — A ke aF 2R 68,
WAk, SR EFRENFT A, KEAY
HNRAF, BMABRSFHEANE R, ZAERE 0 6
FHE, B ] R AEA L VA B, AR B I — A,
W—RI—R,” KRR H: “&MNeY B FAE
W — ANAS R BT B4R A, R F R 60 3 K
KA B R R AFT, 125 LR B, 4% & An ik BR RN
RAT, SHEERRN, EHEREZL BRI,
HE S W& F it RIS FP AR F, R R
E. EBAL,

BifJ, 0 R A g s i o A SE R R . A R
7 M TS 3 T R RIE SN, B R R . AR A
B GIE R T AR TR R Y
(Mcquarrie et al., 2013; Yu et al., 2018), T&, Z5&
B PE TR, FATERAE AU SR . W)
PRSP AT 4G BRI, B GAT 4560
ZATERES . A2, @B, AR K
iR, JE T IR B AT A . AT
Ewarm . BHA SRR, AR FHELIE, BA0m
Fi RIS T B A KUK (2 BT B L) . B3t
(3] 25 7 {5t W S 4 4 1) A5 o = 0.977), ) 30 a1 <Ay 4%
AR PGS T, R IR SE RN T 2540 (1 = 44
SRALGATAR, T = HXHER MATEMR) (Kim &
Jin, 2023). i, VEOATAEAR A R (R A AT AR
A6 B HATER A R, 1= ERARE, 7= 4
WA, AR R AOEARGFEE.

32 #ER5HMH

B, 2O RBERRENS, KA 7
SO SRR LA AR X B R e R Y
F 1k (Prolific B A, n = 171), A 3 NI, {4 1

AR A <R (B 30 <30 2 10 B T AN - D ofe > <<hif i) 1)
A, MBI, Bl 7 fk A g gmikag <f
BRI <Ia S H, R T a8 MR
(0 =0.886). HLPNZ Iy 25041 oK, “& 403K 4 A
LB T) 458 2 20 i ) T\ Ry 2 Ak R R 42 5 3K 4
(M= 4.79, SD = 1.97; My= 5.37, SD = 1.47; F(1,
169) = 4.52, p = 0.035, 03 = 0.03)>, A[FFALLZS K
PRV R 77 ST R I B ¢ KRR AR
B, Bl B M 1T 2540 LB S AT R AR i v (M =
5.37, 8D =2.00; t = 8.77, p < 0.001), 7= & i 1Y
PRYER L)

E AT, DINEEOSVE A AR &
PR R 25T R, <2 50 3K 25 2 AH BL B[] 6
I XTI 7 A = R AF (M = 3.64, SD =
2.57; Mg = 4.45, SD = 2.50), F(1, 161) = 4.15, p =
0.043, M2 =0.03, IIAMES] | AFRAE PR R, 1k
DR RIS W EF, 159) = 2.97, p = 0.087, n; =
0.02), P55 B2 (F(1, 159) = 19.19, p < 0.001,
ne=0.11), B H1 FEAS H KA
3.3 itig

5 1 o ERO AR PR AL T SR SR . AR
PLE E ARG, T R B 8 7 it D A
PRI B, AR, SEE RS A AR Y 22
SEA]REIRVE ERON, DHIRAS I 1 id M T A
rn A RIS UE . [FIRE, AR | B A
5 P VE R REBIL I T 2 — 2 407

4 WEFE 2. EAKUE ERON IR
o i R

WF9e 2 B e EE I UF ERUY, HHE L T 3E 4
R, B5E, ZIEWIGY | B AL GE 7 i S 8
PIFE A REE 22 5 mTRETR VA B0V, AR ST e SR
B AN . (EB AR AR AT A9 7 AT 05, AR
I ORI S V VA = R G % = R4 BB L NN LB 1 9 s
ZAYERE, BRE AR AN, AR IS 4 AR 2
AN 3411 2 11T 3 (Moschis, 2012; Yannopoulou
et al., 2023), AW LIM, HBAFEHEH B E
WRAE Iy 450 /N, B R A SIS i 90 2 S, AR RS
)5 (Guido et al., 2014) . AHFFOERT 3 AR 7E
NP L R, “ARIARET” (vs. B[] 45
I AT REBG g s i, 1T S O 7 e

2 My, Mg 53 048 AL w8 31 2 " 4 (time-clapsed) . “Z8 560 3K 25 7 4H.
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Tho BEE SRR, B8 NBAAH AR, #
LT 553, T SRR 4 )5 i A AR 198 17 %o 5 s A
AT MR A 45 2023), /P, fHEEERGE
) =& 4 JH 2% 19 B B2 95 5 45 A1 (Gwinner & Stephens,
2001), T HAE g AR i o T HERR X L 58 Gt
fEREALE, AF5T 2 Xt B AR I T . SRR
DA vs. B3R 48 M L5013,
Prolific AWV G WA AR 200 (B 36 A,
7164 N, PR 62.03 %),

41 #mESN=E

H—, “HHEBE (vs. LI EE ) B O K
B RIOEIE 1, Bl I AR G A 16 b 5 A R AR A
KIFIFHITIE T, . B, BRSO S EIER
5, PR T AL R I R /A R 3R 3R
B, N 7 R CERIER, A NI, et A
Hi—2e gk 25, B E] AT, MONER—E S
BRI, WOR TN AR izt R BT 30T
P BB —EPEAE BE (0 = 0.886), WU T T 5 &2
AE e

55, T 2 R B 7 B R A, DA
PR R SRS o 25 RIS 8 7= o ) W A7 1 ) 2
5, B pla o B R IR I P bR, RN
[l P= i BME R o Xk, BEMAT: XE
TARMEGE, Wit KRS S K BHEE, LK BH AN £ 1k
K%, B MR SRR AR i, BEit XU
BT, LA RGN E R T TR,
R T . XM FIRMESE, it RUg R 582
¥, NARZ S . MBIANE S, BMAA T XK
PRFARME 1, BT E RS il B Ay, B4R
A, VA A G RO B (O 25 BB 5% 2) 0 B i
FfL gt ™= 5 i S IGUT BEAL, B T ™ i A5 B S
[l 225 W K 1] BEME A [n) ()35 [ 5Y 1 (0= 0.984),

B MEEREmRL R, EUERSE
Mock Fil Eibach (201 1)WFFE3E 24 ek, IR “XK
ZRHE, it A REREL? 7 (1= IRE
PRAFIR/IMEBZ, 7= HIRILPRFRR KR L), BRI
] J25% P 0 S DA FE B i 3 (Cutright et al., 2013),
=AY, eI R H A O RIS (1 =
EHEARE, 7= FEFFRE) (0= 0.854),

S e, 7 R AR R TS, [R5 3R
WAIMT B HAR T A BB /R S A A S
AR, AFEAE | FRIR B (8 B RO f R
hifr? 2 1= HEHE 22, 7= AEWAF).

42 HEREHH

BItse, BHEIFZMTER, “BEHL
ZH A Pl 22 55 3K i 2 T 220\ Oy 2 Ak B R A TR) 45
JMAE LI 3K 25 (M7= 4.48, SD = 2.07; My = 5.84,
SD = 1.33; F(1, 198) = 30.36, p < 0.001, n3 = 0.13),
A S TRAE I o ST 77 il I 1 1 AR R ) B
FEAS ¢ KEB0 B, VAR LA B i AR T B 42
T HR MM = 432, SD = 1.94; ¢t = 230, p =
0.022), HAl4EM#a TR (M =4.17, SD=1.92; t =
1.22, p = 0.226), B /AL G077 b R B U R
B

FR AR, DR ZAOS SRR, B
W7 A O A oA PR AR B, A S SR B L
RIS EERCIROUE R i, RN R U7 2203 4
RN, “QEIRE A W S w2 B T
I B35 26 "2 (M7 = 4.15, SE = 0.24; My = 4.73, SE =
0.23), F(1, 194) = 3.12, p = 0.079, n; = 0.02, % [&H}
w7 S PR B BRI 2E S, 2D A i
e SRR AR AT T R, B LS R
FEL I Y 2 E(F(1, 192) = 5.15, p = 0.024,
ne=0.03), H=Shid itk . sk . BN . 4
WA H A Wk 2 o A R, TR URR R A I A B
v FIAR G877 i SRy S S R, I S AR A B IR
085 Ry 4 i AR e, ARHIFSE T S 32O R B AT AR
BT o

BB, PR ZESPEEERN,
FWAFERRAE LI AR G (vs. B[ ") B 2
H P Z AR B3 2% 5 (Mr= 271, SD = 1.31; Mp=
3.02, SD =1.51), F(1, 198) =2.44, p = 0.120, JAJ ¥z
FRB A BEEZERMr= 529, SD = 1.31; Mg =
5.42, SD = 1.13), F(1, 198) = 0.53, p = 0.466., A,
HEBR T AR IS | $2 B S S PR R
43 g

ST 2 2R T v B AN [R)E R P AR B Y B s
g, EERUET B30V .. XUuil, AFEZfk
DAIFAELE AR N TR R, M2 2 SE R wf
2. WMRSEICRE MBSk, AR T
WA, HERR T AR . B R A
flE e, $RTH T AW N ANRRLRE . 42Tk, KR
KL AL B BT AU 2 5 I Y 3R R R 2 )
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5 BT 3. BALEUHMEIAY A 0N
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2017) [ 3R 88 AL 7R A8 AR A B O Y
#i(Huang & Yang, 2023), &3k 45 B ERK L5
ARG, By e W U, L, AT
PR AL ARy B SR, VR A O BRI R4 7
30T SRFHER R R AL S B0 Be T, K B AR A w3 2%
ZIEAE NS B @it Credamo W & WER L
FEAR 122 (B 16 A, &t 106 A, FH4FEH
58.81 %),

51 mEENE

B, AR ERE R 1 M5 2.
B e 524 2 G AR I ()40 2 /22 96 38 2 A i g A 3R,
I 5 Z A S AR RN % <Rl 2 4]
PRAEAR FUE N <552 Fok B A ) 69 R HE, Ede b iE
PrE, B ABRAL, RTAE”, Mi“GE ik 4l
TR E G ER, EEiEN T, RER
%, AEIRE 7,

VR, D R A s T S I, ) AR 4R
A28 38 24 20 % (Saran et al., 2016; Silva et al.,
2021), A 7 MR FEA = EHAFE, 7= 3k
WIRIE) . A 5 AT, PR AR T SE T 22 A s i
PR, U R IR IR, TR I S A
(0= 0.945),

PR, W A A AR R, R
AT 4 T BL(Weiss et al., 2016), 3t 6 /4~A] I,
SrBEc st Z, AE)H OB A FIE AR S AT
Af, 2 R E A R G /HLO B /32 B R B9/ E A5 G/
IR TE B/ FERE B9 (1 = — S, 7= ). ¥
“H AR Y/ B E 1/ SR B R A JE SR,
53 AL BB 20 (0 = 0.899), MERINEE
A L BRI

SRJE, W A Qi R AR et A A AU A A
SO BRAE AR SN 4 /[R5 (Shipp et al., 2009),
TR AE R CRAEIEAE Y T (0 =
0.898). A WIRHFRA 5 A (Wang et al.,
2021), <R Hets H OB A B R et
H O NERA BARH” (o= 0.940) (1 = JEH AR
2,7 = EWRE. &E, HESER . ENEAD
FEAME R

52 Z#REHSH

#Bi ZOERERREN S 3 H
W 25 AT X 25 5 2 (Credamo -5, n = 73), fiid
P A] R <3k 2% i s R)AS i [D R <d 25 6 B T
T — AR 1, g BB R i —1)
R R BAERELE T BB —umEE
H T(a=0.917), HHERIZHH IR, “GIika”
2R Ll <R [R]85 2k 2 B B A Ak R 4 0 3K 2R
(M7=3.92, SD=2.04; Mz=5.62, SD=1.14; F(1, 71)
=20.33, p <0.001, 3 = 0.22), EfbLLEEEARL.

F RO, LIRS AR Sy 41 ) A5 i
HLN R T M R, <R3k as UL I i 7 2
P 2 Tt R AR R (M = 4.54, SD = 1.63;
Mg=5.08, SD = 1.22), F(1, 120) = 4.05, p = 0.046, 3
= 0.03. MAMER . FRE AT T 25081, A%
LSRR g B3, F(1, 118) = 3.41, p =
0.067,mp = 0.03.

P AR AR B o DA DB Ay R AR Y B
HWE I 220 RY, MIARTIRE" (vs. B 1]
PAA) AT, 2377 AR B A 2 A B BN (M =
3.20, SD = 1.48; My=2.59, SD = 1.06), F(1, 120) =
6.41, p = 0.013, n; = 0.05, #—#, R Bootstrap
735 AR e X6 2 A B T B R 1) v A 807 R4 A 56
IR ZALEQ = BHEEK, 2 = 283K N
M AR, BT 2 B RN AR, & Model 4,
TEREAA Y 5000 F1 95% EASIX 0] T, 4559 o
1 ol B 0 1 v A O R, VR RN 0.31
(LLCI = 0.0676, ULCI = 0.5991, A% 0), #i T
RN S, B AN N B3 (LLCL = —0.2546,
ULCI =0.7227, 1% 0)o MIAYER | AFWAE R A
o, M ES R TCAR A, ik H1 R H2 15 2] 5E

HREBHEE, RHRTZIER DR,
“ERIRAR 2R A BE B ] 2 b0 A 7 A T AR Y IR
TEFE S (M7= 5.50, SD = 1.30; Mz= 5.87, SD = 0.86;
F(1,120) = 3.31, p = 0.071, 0} = 0.03)F1 A iy 2 Sk
(M7= 5.53, SD = 1.43; Mz= 5.93, SD = 0.80; F(1,
120) = 3.34, p = 0.070, n; = 0.03), Z5H Hih%
EFo WAL . TR A SURE R
AT A AR B EAT Bootstrap Z0AT, AU AL R
T A 3508 B 35 (Effect = 0.27, LLCI = 0.0551,
ULCI = 0.5582, AN 0), HA W28 &1 dh 5k
NS i (BRAE FE /5 . Effect = 0.13, LLCI =
-0.2022, ULCI = 0.4198, {5 0; ‘v .
Effect = —0.07, LLCI = —0.3783, ULCI = 0.2375, {1,
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TG, SEATIE TN BRI A R (A 5,
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B ESIETEMNET-EE? > (1= 5E2k%A,7=
JEH Ao

PRV, DU T % 3 0 AR ) 7 i i D A, A
ST P EA T 240, 45 A Bl 500 R AS [ S 56 4 98
Yo (BGATER N XRAT ARG S, 22 RA,
WA R R BIEA K . B AT R otk . B
MR . X FATEM AR R, EHFESEA,
POHEREZ, 4 2 AR, B R BIRIE L2 D K
TR TG R A L AT R AR R A, 2
WG, AFRIA, BAX AL . ATy M

T SR ARAMI, Bl AN H . MiJE,
B R R AT I )8, A AT, A AR A
FETR] PG G0 R, 3 A 30 A T 2% A F T i A W S R —
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0.977). f34r, (QRM G a 172540 . Ba,
U AT 25 0 ) 1 M A A 30 B > N A R O 5
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6.2 HEREHH

Byt LB FETTM O A AR R, X
AU A PR ARG 00 R R A 7 XL PR R Ty 25 43 s,
A AL O A FE RO B (F(1, 207) = 66.86, p <
0.001, np = 0.24), A H 4528 4L(M7 = 3.99, SD
= 1.94), “G WAk 25" 4H(Mp = 5.70, SD = 0.94) Ak
HFELBERELR R R, TN BRI
5 RO S AT o, BB T i AN B (F(L,
207) = 81.15, p < 0.001, n} = 0.28), HAFLARAET ™
WHWM, = 3.65, SD = 1.61), =T 1N WA )E 3h M
FET- AR (M, = 5.50, SD = 1.32), IAb, FREAR
t KB RI, BIA R I AT AR AR AL GeA T A4 T
(M = 5.29, SD = 1.85; t = 10.17, p < 0.001), X
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WA, DAL, FETth e AR
i, B R A PR AR i T 22 AT R, Ak
DAL FETMNM B RN B, WEEN, WEN
RN B, F(1,207) = 3.72, p = 0.055, 13 = 0.02,
FEARSET M B R, <4 U0 3R 25 4L AR HL <A fa) 461
e R B 1 AT 2R AR A T I SE AR B (M = 2.97,
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T 2L R ] 483 2 4 7 i I A T 22 57 (M = 4.20,
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0.843), [AIAT, FE“HTMEIHIJ A, & (vs. fR)FETIN
25T IR 3R I A e A (M =
4.20,8D=2.17; M;=2.97,SD=1.97,D =1.233, p =
0.005, ;= 0.04), T7E“Z U0 %52 & AN AFAE
FHXEF(My=4.29, SD =2.29; M, = 4.23, SD = 2.35;
D =0.059, p=0.891) (WLIE 2), #t—2, In AT .
AR ERBIRGG . P S BN AR AT O 224
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SNk
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By R ) N T A L1171 N (T A BN 2

RN, WRKEE TR0 ES5ZFEHTE
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J LA 2R R (Cameron et al., 2016), F4 0
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PR 1 & SR D AT | Y s Wl ST L A= mw
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REAWEWEM . LT B AERT, <25k
Fat A LB )45 2 2 AU 25 P AR 2R ek v 9 2% 2
BAEEIET N B AN O, FET 51 & ) i ik
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Abstract

Population aging is a defining global trend of our time. People are living longer, and the proportion of older
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adults is rising worldwide. Developing the silver economy has therefore become an important initiative to
address this demographic shift. To fully unlock the consumption potential of older adults, it is essentially to
understand whether, and how, different types of aging mindset influence consumer behaviour.

This research compares two important and prevalent types of aging mindset: experience-gained and
time-elapsed. Across five studies employing diverse research designs (correlational and experimental), samples
(from the U.S. and China), and measures of fashion consumption (fashion involvement, fashion consumption
preference, fashion product purchase intention), we investigate the effect of an experience-gained (vs.
time-clapsed) aging mindset on fashion consumption, examining both its underlying mechanism and boundary
condition among respondents aged 55 and above. Specifically, we conducted pilot study using a survey to
examine the correlational relationship between attitudes towards aging and fashion consumption. Four
subsequent intervention experiments established the causal link between aging mindset and fashion consumption.
In these experiments, aging mindset was manipulated using verbal and recall tasks: participants in the
time-elapsed (vs. experience-gained) condition wrote about personal experiences in which they felt “aging
means time-elapsed (vs. experience-gained).” Studies 1-3 used one-factor (aging mindset: time-elapsed vs.
experience-gained) between-subjects design. Study 1 tested the influence of aging mindset on preference for
fashionable products. Study 2 examined whether aging mindset influenced fashion consumption when product
stimuli differed in fashionability but were similar in uniqueness, and ruled out alternative explanation such as
subjective age and perceived control. Study 3 investigated the mediating role of perceived aging-related threat in
the relationship between aging mindset and fashion consumption intention, while also testing other competing
alternative explanations (e.g., present-focus and meaning in life). Finally, Study 4 employed a 2 (aging mindset:
time-elapsed vs. experience-gained) X 2 (mortality salience: high vs. low) experimental design to test the
moderating role of mortality salience.

The results reveal that individuals with an experience-gained aging mindset are more likely to engage in
fashion consumption than those with a time-elapsed mindset. Perception of aging-related threat mediates this
focal relationship: an experience-gained aging mindset reduces perceived aging-related threat, which in turn
increases fashion consumption. Moreover, mortality salience moderates the effect of aging mindset on fashion
consumption intention, such that the positive effect of an experience-gained (vs. time-elapsed) mindset on
preference for fashion products disappears when mortality salience is high (vs. low).

This paper contributes new insights into how older adults perceive their past experiences and the aging
process. It shows that those with an experience-gained (vs. time-elapsed) mindset demonstrate stronger
intentions to engage in fashion consumption. These findings extend the literature on older consumers by
establishing aging mindset as a novel psychological antecedent of fashion consumption. Furthermore, by
identifying perception of aging-related threat as a key underlying mechanism and mortality salience as a
boundary condition, this article advances research on subjective views of aging, mortality salience, and older
adults’ self-concept and identity. It also provides theoretical guidance for marketers in developing more targeted
marketing strategies based on different aging mindsets.

Keywords aging mindset, fashion consumption, perception of aging-related threat, time-elapsed, experience-gained
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Aging Means Time-Elapsed
Our lives consist of separate and progressive time periods. With gradual aging, we go through life periods of
childhood, adolescence, adulthood, and finally to old age. We will never go back to the past life. Getting older involves the
passage of time, and time could not be reversed or retrieved. It's like tearing off a calendar, leaving fewer and fewer days.

Aging means time-elapsed, just as the old saying goes, “ Time lost cannot be won again.”

Aging Means Time-Elapsed

Aging M eans Experience-Gained
Our lives consist of separate and progressive time periods. With gradual aging, one’s physical ability is not what it
used to be, but we could think things through more clearly, gain more experience and knowledge to better evaluate things
and people, recognize our own needs better and enjoy life more consciously.

Aging means experience-gained, just as the old saying goes, “ The older, the wiser.”

Aging Means Experience-Gained

Now, we would like you to spend a few moments trying to think about as vividly as possible your own personal
experiences during which you feel “ Aging Means Time-Elapsed” / “ Aging Means Experience-Gained” .

In the space below, write as detailed the experiences as you can, describing the events and how they made you feel. Please
write at least one full paragraph about the experiences, using as much detail as possible.

You will only be able to proceed to the rest of the study after writing the experiences for at least 90 seconds.
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A traditional suitcase: A fashionable suitcase: -
This suitcase is traditional and This suitcase is very fashionable
simple. With an anthracite color, and aesthetic. With a cosmos
it is basic and simple. color, it has a unique, dazzling
and eye-catching style.
st 2

T

A traditional mug:

This mug is traditional. Its
design style is called “Sun
Dance”, featured with a scenery

of sun and land.

A fashionable mug:

This mug is very fashionable. Its
design style is called “Razzleberry”,
featured with an elegant and
vigorous Razzleberry color.

A traditional mug:

This mug is traditional. Its
design style is called “Shell
Yeah”, featured with many

turtles, corals, and seaweed.

A fashionable mug:

This mug is very fashionable. Its
design style is called “Wanderlust”,
featured with a flowing turquoise
color adorned with golden and
pink speckles.
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) i e AR i & B 1 = Strongly disagree, 7 = Strongly agree
1.1 like to shop many different stores.
2.1 like to go to stores to see what is new.
3.1 like to shop for clothes.
4.1 go shopping to get new ideas.
5.1 read fashion magazines.
6.1 usually have one or more outfits of the latest style.
7.1 like to try things just because they are new.
8.1 am not as concerned with fashion as with modest prices and wearability. (R)
9.1 really enjoy being the first to purchase a new product.
10.An important part of my life is dressing smartly.
11.When I must choose between fashion and comfort, I usually dress for comfort. (R)
12.1 spend a lot of time talking to my friends about product and brands.

If i T o = R T 14 1 = strongly disagree, 7 = strongly agree

1.1 will purchase fashion products in the future.
2.1 would like to increase the purchase of fashion products for myself.
3.1 tend to engage in more fashion consumption.

W 3 1= dEHARE, 7= FEWREZE
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A5 3 7 o A 9T 1. 2 1 = Definitely the traditional one, 7 = Definitely the fashionable one

1.With the same price, please indicate which of the two products you would be willing to buy

at this moment in time.
2.Please indicate which of the two products you like more.

B 4 L= SEBAESTER, T S
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AT ERE, S — e
XPHAT R, WA et AT 12

SALE i & B 1 = Not at all, 7 = Very much
Scale 1: Psychosocial loss
1.01d age is a time of loneliness.
2.01d age is a depressing time of life.
3.1 find it more difficult to talk about my feelings as I get older.
4.1 see old age mainly as a time of loss.
5.1 am losing my physical independence as I get older.
6.As I get older I find it more difficult to make new friends.
7.1 don't feel involved in society now that I am older.
8.1 feel excluded from things because of my age.
Scale 2: Physical change
1.It is important to take exercise at any age.
2.Growing older has been easier than I thought.
3.1 don't feel old.
4.My identity is not defined by my age.
5.1 have more energy now than I expected for my age.
6.Problems with my physical health do not hold me back from doing what I want.
7.My health is better than I expected for my age.
8.1 keep as fit and active as possible by exercising.
Scale 3: Psychological growth
1.As people get older they are better able to cope with life.
2.1t is a privilege to grow old.
3.Wisdom comes with age.
4.There are many pleasant things about growing older.
5.1 am more accepting of myself as I have grown older.
6.1t is very important to pass on the benefits of my experiences to younger people.
7.1 believe my life has made a difference.
8.1 want to give a good example to younger people.
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1.Time-Elapsed 1 2 3 4 5 6 7 Experience-Gained

2.Time lost cannot be won again 1 23 4 5 6 7 Wisdom comes with age

3.Time moves forward and never goes back to the past 1 2 3 4 5 6 7 Experience and
knowledge gained with gradual aging/Personal growth in terms of experience and knowledge
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1 = strongly disagree, 7 = strongly agree

I think suitcase B/mug B is more fashionable than suitcase A/mug A.
I think mug B is more unique than mug A.

RIHTTEH B AR A T,

Many people feel older or younger than they actually are. How old do you feel most of the
time?

A lot younger than my actual age 1 2345 6 7 A lot older than my actual age

1 = strongly disagree, 7 = strongly agree

1.I am in full control of what I do.

2.The events in my life are mainly determined by my own actions.
3.1 am in control of most things that occur in my life.
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