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Abstract  National stereotype is an important aspect of stereotype, which involves the cognition of a particular social group about the political,

economic, social, cultural, and traditional customs of a country. It also covers the immobilization, generalization, and evaluation of its citizens. The
cognitive subject of national stereotype can be either this country or the citizen of this country. Its existence has certain psychological significance.
The positive stereotype of a country may promote the willingness of outside groups to communicate with it and increase cultural identity, while the
negative stereotype of a country may deepen the potential psychological distance between each other. Because of the particularity of the concept of
the state, the content of the stereotype of the country is different. In particular, the national stereotype is not only associated with one impression, but
also has various or even contradictory impressions on the image of a country or its national characteristics. The national stereotype represents a mixed
impression, which can be recognized from the perspectives of affective and functional dimensions, collective and individual dimensions, enthusiasm
and negative dimensions, and so on.

The activation of national stereotypes is often considered a controlled process of consciousness. In the face of situations that have not been
previously purchased or lack of product attribute information, consumers will actively incorporate the existing national clues related to the product
into their own evaluation criteria, thus forming an attitude towards the product. But current research also proves that the activation and use of national
stereotypes can also be the result of unconsciousness and automation. When individuals identify products from a given country according to the
clues in the situation, they are usually able to build various opinions and judgments on the quality and characteristics of the brand based on their own
experience. The content or way of activation of national stereotypes will profoundly affect individual's subsequent emotional or behavioral tendencies.
Because of the particularity of the cognitive subject of national stereotype, the factors influencing its activation are also various. When the existing
clues are coordinated with the stereotyped cognition held by the individual, the activation of the relevant stereotype may be accelerated, but when the
two are inconsistent, the activation performance is not necessarily inhibited or weakened, depending on the influence of multiple factors. Specifically,
the activation of national stereotype is mainly affected by the specificity of the cognitive subject, the connection of cultural concepts, the compatibility
of the occurrence situation and the adaptability of each other. These factors are indispensable for the initiation of the national stereotype, and can be
used as a direction for further discussion.

As a collective schema, national stereotypes can quickly trigger an individual's cognitive and behavioral response to a country. Understanding the
possible dimensions of an individual's stereotype of a country, and what factors affect the activation of this national stereotype can help the country to
find more targeted solutions, reverse and shape a more suitable image of the country, it has important reference and practical significance for the future
study of national stereotype.

Key words stereotype, national stereotype, dimensions, activation



