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BARTEFR 5. PHERE L) Bod O IRSEE . 45 R EoR, iR (
H= Aﬂﬁm%ﬁ%@tmﬁgﬁﬁmﬁﬁi%?m A,
RE AR AR It e R R BEH -

BN ERER IRahaE

MESC HAEFIRESR, it SE ER TR

XEEIR  FE AR ﬁﬁﬁ%%ﬁ ﬁ
1 518
5 = AZLNE (third-person effect ) J& 38 4~ 1K 78

T B R PR B AE BB AR A S B A Y
R EE R T X A 2 152 (Davison, 1983; Perloff,
1993 ) o XA INHIm2ETEIRAR, | #E . BALSEE ST
BRRY(E BALRE P A e, JF B A5
AT R R R RS B R RCR . It, B =N
RSB OB F R 22 T 58 T i — A E 2
(Perloff & Shen, 2023 ) . AHJZ, ARAMIN R F
SR OS2 KT XA RS, RIS — A%
R ( first-person effect; Golan & Day, 2008; Gunther &
Thorson, 1992 ) o FHXFT T, &5 = AR08 F H 81
TESTHR BB S5 168, 1,%*;/\121:7@5( SEIFS
Wl R SR N T AR 5 27— A0 DU 5
%#Hi%fi WA B B SR Tﬁxjﬁ/\ﬁiﬂ#m

EIHAHRITT8) ( Golan & Day, 2008 )

IRV 205004 58 = AR 5 A HR B 3K
5By IR R R (IS, JARE , 2014;
Paul et al., 2000 ) . R, A3 A —Fh 2R W
22, A A OB TR/ T ( Gunther

5 /P AR SR SRS e (9 /4% ) X

BRI B RS = NN AR IR 5 B IR {5 B

& Mundy, 1993) . & T IREEH B A RS,
NATHE N TGRS B2 B0 FRAR S5 (AR g 1)
( Meirick, 2005; Park & Salmon, 2005 ) . /A& 7
RSSO RN ARy TNl A R S 3= IS I a1
FEAXT A C AR B R MR 5 IH A ( Gunther,
1991; Paul et al., 2000 ) . JEK—LERFFEAEEAR BN T
FEE FLBCAEEE, B = AR RS TN
PR AHIAZE R (Perloff & Shen, 2023 ) . XA,
ATyt 25 B SSUERF SR ARG B0 A1 e
B 3 AR AT 2 4f F A 52 Ik (] an
Facebook . (1% ) KIRW A A MG R, SEGEIK

B ERRAE BORTR, Ahsg s AN e P 3 4
RAWEAEE, WREILH P FIZ E B R a5, 8
I A AE 2 45 i3 — A5 355 B (Alhabash et al.,

2019) o XS TR SRR EERTRE, Rtk
138 WS AR AL A AR (social media ) o I
P RS A S 5 B et (i an 558k

PRSEE K& ) ks, BRI A AR FE %L (social
media metrics ) o ‘EATE—& R b B Al H]
X B AR BRI B, M A E BT {5 B
UFIWT (Chung, 2017) o T2, AMTTEERIAESCHE
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A5 BRDE R RIS = NN, O SRS
3T [B) A8 ( Perloff & Shen, 2023 ) o AN T HAth{E
B, AR AR R AR E TR BB fEHE (Liu et
al,, 2017) o 4N, {@RES By e N e M R
B 3= U A 66.83% , HEZASE— (BREHE
2019) o FAZH FoE R IR A SR B R K
ATERRHES (5, 2020) o B, AAF5EHY
T2 H R DRGSR, B85 Bt
SRR ABRRITRE T 5 &5 — A0 o

Mg A G B REE R, AMTETINFLER
SO B A TS5 (Sundar, 2008) o ARAEXL
TN T HEE, Fn, KA T ] GEMEAR ( elaboration
likelihood model ) FlJig &=\ - RGEALA! ( heuristic-
systematic model ) , BEA(F BB AT REAL 5 A A
T (Chung, 2017) o SCA{F ELBHE 09 i 8. I
Ik e ek e ANy G S N =P DN AN U =
K& 2k &K (bandwagon heuristic cue ) , AR E
AN . TR SEA AR (5 B
T IR IS N 55 BA—EU001 724 (Kim,
2021) o XFPLREPIRT T 2HE L, fE—ERE
et S A B RARHRREE L RIS R A SRR R
FEANEE (Kim,  2021) o EAfIHUR T—41] 28
A HAL (social norm ) , BI—/ 3z A n] Fiifs
ZIAT TSN E LS (Hechter & Opp, 2001 )
AT LUAS B AT TR ot A5 AT ( Chung,
2017; Stavrositu & Kim, 2014 ) .

I, #EAC RS E KT, MR E
ISRORIEWNGIE- ALY N NS SE R S 2 S s A R A IS 1
T, RBMARFT N (Bellur & Sundar, 2014 ) , #Em
BINME BT A O sZmd A Frgin. TR IR
M55 B 1), 3 TR R %) 25 B T REAH
MR, Kim (2018) MG SCER T B, &8
R RIm A5 BAE R SRR AE T 5 1 RIS — AU R T
RS 45F, #R1T, Stavrositu A1 Kim (2014 ) &3,
TEARFRBORA MRE S B 51 R T8 = AR, T
FEBRA Nz A 3. RRZ, Chung (2019)
IR AR B SEgephRl, A IRTE S R 55T
SR B REE— AR, XSS BN — Bt s e At
ARG E IR o e 2R, KEE
AR s BT A B BB RE R SRS

— N, I, 55 AR IR U 254 SR A
BROES = NSO LB AN T A5
NATRHE B AN AAEEE (personal relevance of
information ) FH] K7t 2 52 W 55 = AZ400 ( Chung,
2017) o ERfEMRANE S A CAHRER B £
BHOHWE., HinMMEMTRRE, Retss| S mm
T AT AFEIL (Celsi & Olson, 1988 ) . 7EZSEE L
MR, XA R g Ak sl (F3E0N A,
2014; Claypool et al., 2004 ) . X T &> AFH MR
FE (RFEHSER ) |, MEE 23T R g0
T, U LR . SREEAS,; XK
MRS (RIFMRAHRER ) , MEAEZ
AT RN T M ULIR SN A . S IRAME
262 (Liu & Yang, 2023; Petty & Cacioppo, 1986)
I, YIS A IR BB = AR,
AAXHE BRI T AL . AR, HE
JFE BT A SR s, 5958 = AR5 )
Z AMERXHE BN TSRS 4088 B 43I, it
MEAE BT A RSB/, 38K = AU,
Schweisberger 55 A\ (2014 ) BYZ5 R SFE 77X — WA,
I H R AH A5 XA B2 R AR A E 2
[l e N M EIf T 2 28 S SN RN EP S 9 0]
B = NN DL S ARSI TR 5
FESE = BN, A7 B ARG A AT RE
SRS BO A HAE M . TEASBE S BRI
sEr, A5 BB ARSI — R T AR i
fan, FEMARAE BAAET, AT 2k 27 5
PSS 2N HE NRSEI ;. FE A R B 2%
R, XFSEATAE (Petty etal,, 1983 ) , BihE
VAT - A AR FIO A5 e S BN ) sl A
XFTFRARRAG R, AT A8 £ i L o e 4k
B R B R PR ER, LM
2 o A R A 2 5% (Chung, 2017) o LA
SR, TEBUAME BB AR, E BRI
NAH A E LS A 1 P55 AT I AN R 1 S IR B
RIFEARAE DGR B AR N AN R T AT REAE . SR,
T 55 = AR S B 2 AR TE AR B0 B C Rt
S LR EAIR 25, #E S AR B AN A 2
KA RN . AR O in T3e, SFa%k
b G AR, AMAHE S Y R AT BE T 22
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HEXANAMERLR R, B/ D ANHIE IR, 02 REUR
BAINT., B EGERBNAN A MH880h
HSEKOFIE,  RIORRE I8 S e fll NS B2, MAXHE
SR BN TR T RGN T, BAEZS
PIAENGEIR, S-S MG B A S &
(Liu & Yang, 2023 ) . I, Z5PUASIFSR n]EUE %
055 B A et S sg AR R U A5 28 =
NN B NN T A= A8 AR

AT s 1 IR Sl 5H A — e R L RE S
B AT A5 B TARBL ( Siilflow et al., 2019;
Vraga et al., 2016 ) . A —SEMF5E -t di IR 20136 £R
FARSN M P HE LA T R O BRALH] ( Gwizdka et
al,, 2019) o SR, DAFEA CE — AR 58 K
Z R A 45 V0 A 7% (Wei et al,, 2008 ) . FEF4Esg
RIS = AR G AT R 325075 (Kim,
2018 ), HA, WA &I 5 — NZO IR ST
FRPE AU fin THE, A BEARTE B0 = S ARET
AMEE RTRERBUS K200 T, AR BIE ] Sk
WA TR IA P ( Sundar, 2008 ) , M/ A B,
FFEEL, PR KA = ARV, YA s AR %L
I F AR, AMATE I RER IR SN T,
ESSEXISYIE Y GV 2V NI =Y N YA 1 o
SRR s A S AR B 5 - ) 2 [ A
FERIR, —SBRfF5E R I T 15 8 A AAH G LB
[l B SRR T2 BB R . Fhn, FHE
TARARSCRT S, AT S ARG R 45 i)
Wa BRI AT AR B £ ( Garcia et al., 2000 ) . Sii
THeAEF w7 CEanRG ., B ) FHE, AT
bR+ (EAE(R B ) MRS E K (Chou et al.,
2020)

ZELRTR, AW B TR R AT SL sk MR 3h
BERHAR, A AR HOR R A B A~ AAH
KR EE = N LA AR SEIN N TR 540 . XF
DIERFGEAS AR SPGB, ARsLssit
AL SR AR TCAE S AR FR B S5 N RE AR 51
K= N, Hk, RIS S &
=AMBER AR A WLAEAR (Liu et al, 2022) , JFH
B KPR —3L =, BRI R
CEPFRi%0) b Hade, 8o sdes, 4
BB O B AT 5 17 B AR P

I3 R E ARG . BARTRSE B . 25—,
BT A A R i A5 B REE 5 A5 — N, 5
=, MRS BUK TR, AR E B =
N, XFbF (RISCASFIHE R ) AT T
W2, 5=, (G RN AR S, MARBRAE
B = NSO N (FEE s — A ) , 3
XTI PIAEIN T2 . 550, +Eag BAFE Eom
B R NS 5 = A 3800 B A T A7
LHAEM . FETIEEERET, XA E BN
fi2e (RIS = AR s EE— N0 ) SR CE S
WA D, X A DT TA N T2 2 Tk
M5 TEm . ERBERIET, AR 85
M) R MR 25 2 K T e A OGS B, (EAAE S 5 0%
PR XHAR SIS AR T2 F = A s+
2 FHik
21 gk

AR 3 (Fhac R E 5. mTe %/ s
BRAEED) x2 (BRI AMINE: mAEE /%
) ST, {8 Morepower 6.0.4 #X{f
( Campbell & Thompson, 2012 ) , #EH: ANOVA 73#7,
1% B UV e Effect size £ 25 (B n? 5 .06) . 48
THR 1 1-8 4 .80, I ZREFIRE o .05, fhiit
B/EARTE R 78 N0 FERETI—PT K, FEHLT
55T 99 ARG A . AT RrAd ZE R
(BIantale, s ) |, e TAT R
MIRZEER . 4 AR SRAEFRALT 80%, 8 AR
FEBR WA AR AT e, AR 87 A
Bk 24 N (27.6%) 5 Ltk 63 N (724%) o ]
HIAERSTE 18~28 % Z[Al( M =2124% ,SD=239% ),
FrA ) B IE L IE R, YAk A Beafak
W, TSI AS R SRS T R
2.2 e T HS5i45
221 = AR

Z MDA & 8 2L (Kim, 2018; Wei et al.,
2008 ) , ZERPGRIEWEHAMF R (Flan i
PR E ) JEa Bl 2 M H B2 E BT A O
b R s2ma, Flan kM5 B AR 2 KRR g
TR (BHAN) 7, “XAMFEER LR (s
) O o R 7 AT, N 1 5EAe
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WA B 7T HEWIGEm R F B
PN} -2 TSI I Y CO O E NwA: U} - T A = [
Brg, (ERRTES G sy, XA EENIE
B, BIEE = NONiA548; 2, WA S — ABONAS 4o
PR BR X A ) PN B — S5 B .87 .90,
2.2.2 {FREMA XA

BOR YRR FH Chung (2017 ) Zi il B 6 £ 1T
fEREAE B A, dE 3 MEH: ‘X4
FEMRMEZ” ,  “XAMFEE P RE SR A
WEARFHOC” ,  “FRXTXAS AR BSE” o RA 7
Sty N CTAEEARE 8] 74w FE" . 3
AR TR, B FAME BN ARG
PERGE XL N —EUE R 90,
2.2.3 FEACHHATEEL

%M PITEWFFE (Chung, 2019; Kim, 2018 ) , &
SRR AT 3 48 H 2B A ft g
AR, X AR ME B TR S, i
KEBPAR T RENIEL” , “RAGEEHRMTK
IR o R 7 S0, TR AR 31 <7
EH R o BEEEEE, B AR 5L
(KT R o X RERE H ) N — SR S B .98,
2.3 SRR

Q) wame e
s 8-15 10:2¢ Android

B AR ARE? MR- AKCVIER AL, o/ fhe
i [ R e BER iR, N FREMICA
17 T AR b JC 3/ 400 ABEL L S EURS NBE. T 1/30) A2
WA IR LA ARG A REABE .

SCAGHR X

A 9 th
B RN,
H R ik /%

IR, miftfe, KMOR K. R
AL i) fr dh iR e R AR, it S
AL WL A

Bk, FRIEFC R ARARE )+ 7 .,

o y: - IREOGmIX
w5235 Wigdss B en |

[ %4 B e o=

E 1 SKIM R R RSB k5

MALYLR . B RBR AME P T B 9 Fh L
P, T gl (AR B OCA . VRN SRR (5
BNZ, 2 Kim (2018) WA, 4 3C

AR A G — B g B 75 RO AU, LA Bk
H R R4S m R, FAfE 333~354 2

SR L 58S SN Vs R N 3 S A D Y &
TR RSN, ) 45 AL St TR e Nt iy
A ( 3k 63 ) o BEMLIEA Y 210 44 K2EA40A
pope e X SO RIIWNESEA TR TE S N RO W E R AL
(t=2.76,df=209,p < .01,d=.19) . HIELIFEWIIE
( Schweisberger et al., 2014 ) , THEITAE BRI A
FHFEMERT- 240 (M g = 5.21) , FEIEE 9 ME B
SRRERDE (44 ) AUIRAESE (5A4Y) Pidl. HI&
AR FE B = AR, PR P 453 3 4~
FE, BRI YR (SCRERFRERE % ) |
s (Mg R ) RIS g (s LR RSTTHER ) o
3IANEAEASE (M =582, 8D = .76 ) F13 MEAH
Kf5H (M =478, SD=1.11) fE AAHFNE 25
SRE, t=14.73, df=209, p<.001, d= .37,

W DL AR BB — A 7T 4 48 19 78 R A AR
e A 6 MHETHL APP RGN T A 1 TR,
BT 1AM AE 8 SCAS RN 3 4 ag A4
Febn (e . PSSR ) B . ARYE LIEIT
TRFR B AE 1~30 Z[8], hHe 5k fE 2000~3500 Z
], 2082021 4F 9 Afgdd “V 2 Jiks” kR
SR T = T S R A AT, AR R
£ 20000~50000 Z i), i FH B AILEC T A s, 7E
FEASIKF P ECETE R N, AR R A T oS
VRSN K ) FLAARKIE o ks ol b A B () s i)
i K SR s s A R 34, g — 07 Xk
HWEFR, A4 & AT RIBENL I B AR AN . IR,
i FHAEA S TR ER A (640 x 1080px ) 5 Ay SEE6 41
s
2.4 LY

IEASE A — e AR e H oM i R 2h 5058
AT, B AE R B AT . BEESIR BN 65 JEDK
(O B SERA B S B B A L ST i,
PR ARG HET 9 i, anEl 2 Fos, B eTelr
Ferh AL I — G -, BRI T A
WG, [REHATIRShiC S, G, Bl ss it
AV S B, BEATER = A0 (4 580) (iEsh .
itk — AR [ AR RO ER N A R, R
SRR B AR et (3 80) A sg it A 5
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<— #EH1w

B2 Bk 235G R AIRF

K (37 #ATVEAS . A H Bk B AL P
BRI R H R 5 W S s NG T SOV . 58 AR
i@ G, SERIFEATT — R S DA
2.5 gAY SR SRR

fifi ] EyeLink1000 HR 211X, RAE3 A 1000Hz,
{ii F EyeLink Experiment Builder {445 5 S0 AT o
fii/H] Data Viewer #AFH SEI0 AR 53R SCAFIFE £
PIA24ERIC (DLEL 1) IFA BRI (LK 4)
PEEL S 3 A ] ( total fixation duration, fAjfK TFD )
VER MR R, EARGRIGE X PN T A A ) 4r 2
B TRI A SR, RERE S AR SR X A5 B R IA RN
RS (FEIREAAE, 2013) .

3 #HR

3.1 AZEFRINARIEF LRSS
SEES AR A AR TE BE R AT
FARFES, F2,521)=1717.75,p<.001, n,>=.73,

ZEILE R, S ERKETEAGS 5 (M
=5.96,S8D = .90) W& THHHEEE (M =440, SD
=1.17; MD = 1.56, p < .001 ) FMIEFEH4 (M = 1.58,
SD =1.18; MD =438, p < .001) , hIe¥H B &
TARIEEH (MD =2.82,p <.001) ., EFHELAA
NPV 1S 4y (M =542, SD=120) W&
TARAHSEA (M =4.15,8D = 1.57; t = 10.37, df = 520,
p<.001,d=.90) . [ibRZEFEN, HASRIK -
PN
3.2 S AR IR E FR n ah A

iz BRI A E X 5 = NSO B ANHE bradt A 1
ARG (W 1) o P EPRIIECRFEAS ¢ K02,
Rius, fEh . BREGRIF MR R BEH =
N (M = 30,SD = 91;t=3.12, p < .001, d = .67;
M= 37,SD= 80, t=429,p<.001,d=.92) , {E{ki5
B TR BRI R BE NS — B0 (M = -70, SD
=124;t=-528,p<.001,d=-1.14) ; EHXEET]

F1 TRLHEHTREEMHREIHTER (M£SD)

IR iR BREERY (R R
[SYiiES [6%i:PS [SYIiES RAHE [SYIiES fRAHE
55— N 16£1.11 .57+.99 19+.95 A42+1.48 -1.21+1.61 -20+1.53
IEISSORIIUNRE A 5.38+1.20 5.57+1.02 5.10+1.18 4.55+1.23 3.46£1.61 3.49+1.63
AT A TN 5.22+1.37 5.00+1.10 4.91+1.25 4.13+1.57 4.67+1.48 3.69+1.62
S ELHRIX TFD 1.64+1.92 2.4242.20 2.80+4.64 1.48+1.99 1.28+1.54 96+1.10
SCARLHRIX TFD 23.75+11.60 32.54+12.67 34.59+22.66 22.24+12.65 23.79+£11.20 22.19+13.48

e TFD, AVEAREE]
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K F S — NN (M =-29, 8D = 76;t=-3.52,p
<.01,d=-76) , {RAXAEEGIE D EEH = AR
(M=27,8SD=87; t=2.86,p<.0l,d=62) ., {EfF
AEMT, X=ARE TR ENMER2ZER (-1.66
<t<155, 10<p<.99) .

DI ZE RS EORE B A ARG A AR 6
XHERXT A C RSz . 57 BXH AR S = A
BONHEAT 3 x 2 B 7 225081, TEEEXT AT
(IREI -, ST B R0 B3, F(2,172) =
27.14, p<.001, 5, =24, =AKFZa2EREBE
(MD;_s=.93, p<.001;MD _ix=34,p<.05;MD,
b =59, p<.001) ; fFEMDNHAHIPER TR0 .
%, F(1,86)=50.48,p <.001, 7= .37, EAHX4] (M
=4.93,8D =1.38) RERKTIAHCH (M =4.27,5D
=1.55) ; HARNZHEEREE, FQ2,172)=5.54,
p<.01, n,=.06, 7. IKIEEEMT, mAHX
B FERTARM KL (MD = 79, MD (; = 98, ps <
001) 5 FERIEERMT, B LR EES (MD =
21,p>.05) ,

TEAE BRI L, A A SRS B 3500
B3, F2,172)=108.71, p <.001, n,=.56, =4
KEZ IR 23 505 (MD 4 g = 2.00, MD . = 1.35,
MD ;= .65, ps < .001) 5 15 B AR 3
MRS, F(1,86) =172, p>.05; HARIIA
HAEMR#, FQ2,172) =682, p<.0l, 5,7 =.07,
TERFEECRAE T, R W KR 4] (MD
=.56,p <.001) ; 7Em. AEEERMET, AL
25 (MD ,,=-20,p>.05;MD z=-03,p>.05) .

FESS = BN I, A IEAAR B 4000 5
F(2, 172) =38.18, p <.001, n,= 31, . H4EH
AW ERTAAEEA (MD ;s = 1.07, MD g
=1.01,ps <.001) , . HTHEBAZF R E2ER
(MD ;= .63,p>.05) ; 5 EA AMIEHER F2L
@ %, F(1, 86) = 31.50, p <.001, n,=.27, i
L (M= 27,SD =1.39) & & & T EtieH (M
=-29,8D=141) ; AZRERNZHEAEMNEE, FQ2,
172)=4.89, p<.01, n,=.05. WK 3 Fim, 7EEK
FEEORMET, m A A A — AN 5 25 K TR
Kl (MD =-1.01,p <.001) ; FERFEERIT,
TR A DG ZH A 5 — AN I 3/ N FARAH G AL (MD =

-4l p<.01) ;5 FEPHREGRE T, ZH I AR
NG HEER (MD=-23,p>.05) .

i

BEARE

Oz

N

$=

2L

IR iE i it

FEl 3 A SRR B GE BA N A B R 85 = ARy 3 B AE
3.3 IRSEHRAITIIAG TN 2E A Y4

£, O R i
T 590 o C A ¥+ 7 ) A
s R

Fie 358 4.1

 wx B e o "

B 4 SRHRORSEEG (RSN, SEXEE)

A (E4) R0, Bl SoAE Bt
e B AR IX Sk ( RPEE — Bt ) |, XHEE
EHREIFE L (RIFPEAIE ) o 4% RESCE 25X e
A DGERIX N SR ARG (WER 1) o XT
FHEHCLGER X ) S E LT[, A A IR AAHE B0 3%
IR, F2,172)=890, p<.001, 7,=.09, #&. H
TEEH I R TR (MD 4 = 91, p < .001;
MD . =102,p<.01) , &. T ZHZERA
W3 (MD=-11,p> 05) ; {52 AMERE
RN, F(1,86)=4.60, p<.05, n,=.05, X
4 (M=191,SD=325) WERTAL (M=1.62,
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SD=198) ; W AZRZHEEMDE, F2,172)=
13.10, p<.001, 75, =13, 7 AKSRESRATT, =
FHRCAL R E R T (MD , =132,p<.01; MD
=33,p<.01); TEEHRECRIFT, & EaMAHR (MD
=-79,p<.01) ,

X T SCA LR IX R BRI a] s A KL
(£ B, FQ2, 172) = 13.07, p <.001, 7=
A3, & TR B E K TR (MD
=5.16,MD , 4z =543,ps < .001) , . P54
[EZERAEE (MD=-27,p>.05) ; {528 AM
SRy 00 W3, F(1, 86) = 3.89, p=.05, n,=
04, FEMIEH (M=2738,SD=1759) & KT
fIRAHSELH (M =25.55,SD = 13.94) ; W ASRHY
LHAEM B, FQ2,172)=46.26, p<.001, 7=
35, EPIRECRE T, R DG AR TITH G
(MD=1235,p<.001) ; fERFEECRIET, =&
i, HERAREES (MD=1.60,p>.05) ;
TGRS, ORI, SR DG 2
TARAHRLH (MD=-8.78,p <.001)

3.4 B = NV SR S 2 (8] AR S

5 = NN S LA R A3 5 AN 4R X A S
PRBS (B A AH DG A AT 4 SR W, SOAR 0 DX R i
HE S AR PR B A (r=13,p< 01 ;r=
17, p < .001) 5 FEFR24GE X BFEME S “fFE
XN BEIEAR (r=11,p<.05) , 5
“MEBEXT A KW WA BEMHX (r=.05p >
05); PIAS BV ] 558 = A0 16 W 3 AHE (r
=.04;r=.07,ps>.05) .

4 it

4.1 AACHAARTE R SRS B0 AR X 5 =
BBV )5 )

R a R EoR, . SRR, FR
SURS AR TEAREEGR T, FRGIARS—
NR . HER V0T, ek, A A
PONIE SN TN AR 55 =% G =% S < S L DO DIV
S YNNG ST = F S = 155 (DO VA Ef
B AR AN, LRGSR ARSI
%% 4% 1 (Chung, 2019; Kim, 2018; Stavrositu & Kim,
2014) , BVARSZRRMEBBE 1, FBMERE B2

TR L AEREI RENS 5| K50 = A3 . 55 — ARON Je He
PN TR AR 22 57, 5 DR 45 R A E
—2%{ ( Chung, 2019; Kim, 2018 ) .,

Y= REN Y ST NG GAE S NN
S ASIEAARAR BORE B A AR SR L [R5
SCRPIBOE 2 P 3. AR A RIS BOK -k, A
PRIBAME BT A O R (HRTH /I
Fla#, FEEE AN, FEHA
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The Impact of Social Media Metrics and Personal Relevance
of Health Information on the Third-Person Effect:
Eye-Movement Evidence

Gao Wen, Gong Rui, Wei Jianhua, Wang Can
(' School of Psychology, Liaoning Normal University, Dalian, 116029 )

Abstract The third-person effect refers to the perception that media messages affect others more than they affect oneself. This effect exists widely
in traditional media. Individuals are increasingly using social media to seek and share information. Unlike traditional media, social media can
provide users with some metrics (e.g., likes, comments, and forwards) to refer to the attitudes of others toward a particular message, which may
affect people’s perceptions of the message’s impact. However, previous studies have yielded mixed conclusions regarding the relationship between
social media metrics and the third-person effect. It may relate to problems in experimental design, materials, and research methods. Moreover, the
personal relevance of information may also play a significant role in the relationship mentioned above. Eye-tracking data indicate that high-relevance
information can gain more fixation time and points than low-relevance information. Therefore, this study employed a behavioral experiment combined
with eye-tracking techniques to examine the impact of social media metrics and the information personal relevance on the third-person effect, which
consists of the influence of information on oneself and the influence of information on others.

This study employed a 3 (social media metrics: low, medium, and high) x 2 (personal relevance: low and high) within-subjects experimental
design. Ninety-nine undergraduates and graduates were randomly recruited from a university in Dalian, China. After excluding 12 participants due to
incomplete or unusable eye-tracking data, 87 valid participants were retained (24 males and 63 females). Their ages ranged from 18 to 28 years (M =
21.24, SD = 2.39). The experimental materials included six Weibo posts, which consisted of social media metrics and health information texts covering
three types of diseases: infectious, major, and chronic. A preliminary survey showed that these health messages could trigger third-person effects
in the absence of a social media framework and metrics. During the formal experiment, each post was presented randomly on a computer screen.
After viewing the post freely, participants evaluated the two indicators of the third-person effect using rating scales. Eye-tracking data were recorded
synchronously and divided into two regions of interest: the text and the metrics.

The results showed that health information triggered a third-person effect when social media metrics were in the thousands or tens of thousands;
conversely, a first-person effect was triggered when metrics were in the single digits or tens. High-relevance information led to a third-person effect, whereas
low-relevance information triggered a first-person effect. Social media metrics and information personal relevance, the two independent variables in this
study, had significant main effects and interactions on the third-person effect and its two indicators, except for the personal relevance of information, which
did not affect the perceived influence of information on others. According to the eye-tracking data, the higher the social media metrics, the longer participants’
total fixation time on the text and metrics in the post; the same pattern was observed for the personal relevance of information. However, in the high metrics
condition, participants spent more time fixing on low-relevance information than on high-relevance information.

According to the results, whether health information on social media triggers third-person effects is determined by the interaction between social
media metrics and information personal relevance. When judging the impact of a message on others, people rely on social media metrics, but when
judging its impact on themselves, they further consider the personal relevance of the information. Social media metrics and information personal
relevance may enhance the accuracy of information processing by strengthening both external and internal motivations. High social media metrics are
important as heuristic cues in most conditions. When high metrics appear with low-relevance information, people may experience cognitive dissonance
and thus invest more effort in processing to restore cognitive balance. Such cognitive processing promotes users’ comprehension and processing of the
information, leading to behaviors consistent with the feedback from others.

Key words third-person effect, social media metrics, information personal relevance, health information, eye-tracking



